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Agenda for today

I. Changing Travel Behaviours

II. Seizing Opportunities in this New Era



57% expect to be traveling within two 
months of the pandemic being contained 
(improved from 49% in September 2020)

72% want to travel to see family and 
friends as soon as possible 
(improved from 63% in September 2020)

81% believe that they will be more likely 
to travel once they are vaccinated.

Source (IATA)

https://www.iata.org/en/pressroom/pr/2021-03-09-01/


But there are some non-negotiable, 
long-term changes in customers’ behaviors 

1
Enhanced hygiene and safety 

measures 

2
Contactless technologies to 
reduce physical touchpoints 

3
Flexible booking policies 



There are also new emerging consumer trends as 
customers take their first vacation abroad 



Agenda for today

I. Changing Travel Behaviours

II. Seizing Opportunities in this New Era



Travel for Longer
Offer creative bundles 

experiences & cross-industry 
collaborations

Trips over 2 weeks duration 
grew over 5x 

Almost two-thirds say the 
first vacation they take after 
the pandemic will be much 
longer than their typical 
vacation



Surge in private modes 
of transport Provide wider variety of 

options for private modes of 
transport

Car Rental interest has 
doubled from pre-COVID 
levels, reaching an all-time 
high in May 2021  



Acceleration of Digital 
Wallet Adoption Provide customers with more 

payment options

Digital wallets in APAC 
countries account for 58% of 
regional e-commerce 
payments vs 24% in the US

2.9M+ users

4.0M+ users

1.0B+ users

1.2B+ users

2M+ users

7M+ users

GREATER CHINA SOUTH / EAST ASIA

EAST ASIA



Demand for instant 
engagement & online 
planning to discover 
and purchase products

Adopt innovative ways to 
inspire customers & increase

purchase intent

Half a billion more social 
media users in the world 
today than last year



Businesses must be 
technologically-forward and digitize 

their offerings or risk being left behind 



End-to-end solutions to adapt to changing 
consumer behaviors and generate more 
revenue

Discovery Booking Arrival
In-park / 

During Trip

White-label 
to quickly set up 

e-store and social 
media pages

Channel 
manager 
to distribute 

through other 
resellers

Exit

Customer 
Relationship 
Management 

to keep in touch, e.g. 
contact tracing, user 

reviews

Customer 
Journey

Digital 
Solutions

Hardware 
Redemption 

Solutions 
providing 

contactless QR code 
entry & customer 

self-service

Upsell 
Capabilities

to boost ancillary 
revenue -e.g F&B, 
express pass etc
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Welcoming New Verticals & Partners

Experiences Mobility Hotels Travel Agents



Be part of the 
change and seize 

these opportunities 
together, starting 

with domestic travel


