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Trade Co-op Promotion Program Proposal
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Invitations are open only to HKTB registered Tourism Services Providers (TSP)

To 5 : Anne Cheng
Tel?:fﬁ[ : 2807 6335
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Trade Services - Local  pil g5 - % Pyg1ily

Fax {#d : 2503 6335

Email ”F‘:f,é[i : anne.cheng@hktb.com
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Proposal Details 5t#[32 l‘?

Marketing Platform
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Campaign Name
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Objective (including
benefits to Hong Kong
tourism industry)
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Promotion Mechanism
(Please use separate sheet
if necessary)
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Promotion Medium /

Distribution Channel /

Frequency / Duration
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Other Partner(s) and
their contribution
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Assessment Criteria and Details ?—réa_?[%?' e

1.

The contribution from the Hong Kong Tourism Board (HKTB) is subject to confirmation. It shall not
exceed 50% of the total cost.
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. The trade co-op promotion program proposal based on the above information submitted will be

assessed by the HKTB Selection Team. A marking scheme will be used to assess the proposal
including the company competency, experience in handling similar projects, desirability of the project,
HKTB’s contribution as well as the benefits to the Hong Kong tourism industry.
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After evaluation is completed by the Selection Team, the selected proposal will be executed and
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promoted by the HKTB together with the trade partner who submitted the proposal.
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The HKTB reserves the right to select none or more than one proposals and promote on the same
Marketing Platform.
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. The HKTB will notify the applicant on the result of the submitted proposal.
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The receipt of trade partner’s business plan does not in any way signify the acceptance of application
nor does it bind the HKTB to provide any funding, support or assistance whatsoever.
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In the event of disputes, the HKTB reserves the right of final decision.
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