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The Event  

Event e-Sports & Music Festival Hong Kong 
e-Sports Tournaments and Experience Zone 

 

Venue Hong Kong Convention and Exhibition Centre (Hall 3) 

Date  24 – 26 August 2018 (Fri to Sun) 

Organiser  Hong Kong Tourism Board 

Supporting Organisation  The Chamber of Hong Kong Computer Industry 

Key Elements   • Tournaments (League of Legends, PUBG, CS:GO) 

• Experience Zone  

• Hong Kong Computer and Communications Festival 

Target Audience Young adults in Hong Kong and from key short haul markets e.g. 

Mainland China, Korea, Taiwan and Japan  

Admission To be confirmed 
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Key Elements of the Event 

 

 

 

 

Support e-Sports in Hong Kong with other unwavering e-Sports fans and witness the top e-Sports Stars 

from across the world compete for the glory of being crowned champions.  The three tournaments, 

League of Legends, PUBG and CS:GO gather over 150 gamers to compete for the attractive prize pool. 

As well as watching the excitements in the arena, don’t miss the game booths, casual tournaments and 

the opportunity to go hands-on with the latest technologies and upcoming games in the Experience 

Zone.  Plan your last stop to the Hong Kong Computer and Communications Festival (HKCCF) for the 

latest technologies and trends.  Indulge yourself in the digital world! 
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Master concept  
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The Tournaments – Return of the Legends 2018 

Return of the Legends 2018 

 The most popular game in the world 

 81 Million people every month play 

 Prize pool: HK$100,000 

 Total social media followers: 6,203,453 

 Total streaming followers: 5,887,112 
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The Tournaments –  

EMFHK PUBG World Invitational 2018 

EMFHK PUBG World Invitational 2018 

 The most topical game in the world 

 30 million sold copies worldwide since 2017 

 Prize pool: USD$150,000, the biggest prize pool ever in Asia 

 16 teams from all over the world including 2 teams from Hong Kong during qualifiers in 

early Aug (TBC) 

 Total social media followers: 18,594,749 
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The Tournaments –  

ZOTAC CUP MASTERS CS:GO 2018 Grand Finals 

ZOTAC CUP MASTERS CS:GO 2018 Grand Finals 

 The most popular FPS game in the world 

 25 Million sold copies worldwide  

 Prize pool: USD$300,000 

 4 international pro teams from APAC, China, America and Europe  
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Experience Zone 

•Latest e-Sports game 

activities 

•Display of the 

latest games and 

products retro 

game and console 

exhibition 

•KOL & streamer 

activities 

 

•Local casual 

tournaments 

 

•Workshops 

•Top international 

cosplayers 

performance 

In the Experience zone, you can get the first-person experience of up coming games, try out the latest 

technologies and meet the idol games, cosplayers and more.  



 Riding on the success of the first-ever e-Sports & Music Festival Hong Kong (EMFHK) in 2017, 

the event is to be staged again in Summer 2018.  The tournaments consist three most popular 

games worldwide and there will be over 150 gamers from all over the world to participate.    

 Most of the gamers are e-Sports Stars with huge number of social media followers and 

streaming followers.  They are from Asia and Western countries including China, Japan, Korea, 

North America, Europe etc.  It helps driving visitation from overseas and especially short haul 

markets.  The EMFHK will be a remarkable and signature e-Sports event in Hong Kong.   
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Global Recognition and Participation  
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Extensive Publicity 

 To establish the EMFHK as the signature e-Sports event in Hong Kong, around HK$150M 

global publicity value was recorded last year.  

 

 The live streaming platform partnership this time extends to more global platforms including 

Twitch, YouTube, Facebook, huya.com, huomao.com, afreeca etc.  It will bring the EMFHK go 

worldwide and estimated viewership up to 12M.  

 

 

 

 

 

 

 

 This year, the Hong Kong Computer and Communications Festival (HKCCF) will be one of the 

elements of the EMFHK, which drove 300 thousand traffics last year.  This is a one-stop 

shop for everything digital, this festival dazzles the public and seasoned professionals alike 

with state-of-the-art technologies and the latest industry trends. The collaboration will definitely 

create synergies to both events.  



News Clippings (Local) 



News Clippings (Overseas) 



TV News Clippings 



Previous event highlights 
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 Reach out to hundreds of thousands of your existing and potential clients from different 

segments participating in the event, such as e-sports enthusiasts, professional groups, 

tertiary students, etc. 

 Opportunities to promote your brands through a multitude of communication channels of 

the event (PR, print, advertising, web, event venue) to a large number of audience 

 Leverage on this signature event for media exposure and corporate brand promotion 

 Demonstrate the great support of your company to the development of e-Sports 

 A good occasion for corporate hospitality and relationship building 



Accommodation for over 150 international gamers for 3 tournaments is required between 

22 to 27 August 2018. A total of 18 single rooms and 42 twin rooms on HKTB’s account for 

approximately 282 room nights; and total of 70 single rooms on tournament sponsor’s 

account for approximately 420 room nights are required. 

Gamers No. of nights Room type No. of room 
Room 

nights 
Sponsor nature Remarks 

League of 

Legends 
4 nights Single room 18 72 Complimentary On HKTB’s account 

PUBG 5 nights Twin room  42 210 
Complimentary / 

Special rate 
On HKTB’s account 

CS:GO 6 nights Single room 70 420 Special rate 
On tournament 

sponsor’s account 
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Proposed Sponsorship Package 

 An Official Hotel will offer 

 18 complimentary single rooms for 4 nights (i.e. 72 complimentary room nights) for the 

Gamers of League of Legends, and  

 Minimum 18 complimentary twin rooms for 5 nights (i.e. 90 complimentary room nights 

for the Gamers of PUBG, and  

 Special rate for remaining 24 twin rooms for 5 nights (i.e. 120 room nights) for the 

Gamers of PUBG 
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Recognition and Marketing  

 Recognized as an Official Hotel in all communication channels in connection with the event  

 Right to mention the sponsorship in corporate communications and advertising materials for related 

themed promotions and on-site visibility  

 

On-site Branding Opportunities  

 Logo exposure on the backdrops x 3 nos. (Main stage, Mini-stage and Media reception) 

 Logo exposure on the LED backdrop x 2nos. (Main stage and Mini-stage) 

 Logo exposure on poster, banners etc. 

 Logo exposure on Live Streaming screen 

 

Offline & Digital Marketing  

 Logo exposure on OOH advertisings (billboard, bus body, MTR publicities, Street banners etc.) 

 Logo exposure on print advertisements (approx. 15 insertions) 

 Logo exposure on the event website at www.DiscoverHongKong.com (site traffic: approx. 360,000) 

 

Hospitality  

 Invitation to the press conference (exact date to be advised) 

 Complimentary tickets 

 

Entitlements  
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Entitlement reference photos –  

On-site Brand Exposure 
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 Logo exposure on backdrops 

 

On-site Brand Exposure 
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 Logo exposure on LED backdrop - roller credit 

 

On-site Brand Exposure 



21 

 Logo exposure on live streaming screen 

 

On-site Brand Exposure 
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Entitlement reference photos –  

Offline and Digital Marketing  
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 Logo exposure on billboard and bus body 
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Out-Of-Home Advertisings 
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 Logo exposure on MTR publicities 
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Out-Of-Home Advertisings 
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 Logo exposure on street banners, posters etc. 
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Out-Of-Home Advertisings 
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 Logo exposure on different print advertisements  
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Print Advertisements  
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 Logo exposure on the event website at DiscoverHongKong.com 

Screen caps from DiscoverHongKong.com 

 

Event Page at www.DiscoverHongKong.com  
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Contact 

Organiser 
Hong Kong Tourism Board 

Ms. Ronnie Wong 
Event Management 
Tel: 852 2807 6230 
Email: ronnie.wong@hktb.com  

Mr. Dennis Chan  
Event Management 
Tel: 852 2807 6528 
Email: dennis.chan@hktb.com  
 

mailto:ronnie.wong@hktb.com
mailto:dennis.chan@hktb.com


THANK YOU 

a 
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