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Latest Tourism Performanrce
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2024 Jan-May 2023 Q3 2023 Q4 2024 Q1 2024 Apr- May
1 8.0M ° vs 2018 Q3 vs 2018 Q4 vs 2018 Q1 vs 2018 Apr-May

+78% of 2023 | 70% of 2018 '/k ARRIVAL 65% 58% 72% 66%
?( AIR CAPACITY 57% 66% 72% 71%

Source: Immigration Department; Cirium



HONG KONG

| PER-CAPITA SPENDING & LENGTH OF STAY N Jeiens

2023 2023 2023 2023 2024 2024
Ql Q2 Q3 Q4 Jan-Feb Mar-Apr

mm Per-capita spending (overnight visitors)

mm Per-capita spending (sameday visitors)

$9.7k
$7.4k

2K 91.3K I.4K |.3K |.3K I.ZK
0 "R 0 "0 '}
o455 35 35 34 32 32

Source: Departing Visitor Survey

OVERNIGHT 20718avg. 20719avg. 2023 avg. 2024 forecast

VISITORS
pes $6.6k  $5.8k  $6.9k $5.8k
LOS 3.1 3.3 o0 3.2
SAMEDN Y
aroRs | $22k  $2.0k $1.3k $1.3k

e @
STRONG UNCERTAIN BEHAVIOUR
HKD OUTLOOK CHANGE



HONG KONG

I A HIGHER VISITOR SATISFACTION % S BIREEIRS

2004 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 2023
Feb | Apr
SATISFACTION
g (OUT OF 10) 86 gs o7 8&:

8.4
o 80 82 g2 83 ai 83 83 83 g, go 83
7;7/¢——o/’/'—F
o REVISIT INTENTION
V6%

89% 207% “gog 147

92% 93% 93% 92% 91% 92% 92% 92% 947 947 93%
7% 90% o —o

83% 8770

l‘ RECOMMENDATION

9%6% 96% 95%

95% 94%
94% 93% —— 4% 94% 94% 93% 93%

Source: Departing Visitor Survey
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EEREBEZERES
MAINLAND SOUTHEAST ASIA TAIWAN
I\:‘on.thllyM FEB MAR APR MAY JUN JUL AUG SEP OCTNOVDEC JAN FEB MAR APR MAY JUN JUL AUG SEP OCTNOV DEC , JAN FEB MAR APR MAY JUN JUL AUG SEP OCTNOVDEC
rriva
’«: 3.0M 100K
. 92K 78K 91k
2024 N )
. Lok | 09— ¢ PY
| o8P, 89K
2 A"/‘-“7|(/6kl K/6K78K79K
202 16K = koK 71
J72K167K N75K521 661 o K ?
2023 28K
JAPAN LONG-HAUL
MonthlyM F.s A&, PRMAY JUN JUL AUG SEP OCTNOV DEC JAN FEB MAR APR MAY JUN JUL AUG SEP OCTNOVDEC ,JAN FEB MAR APR MAY JUN JUL AUG SEP OCTNOV DEC
Arrival 284I@90K
228K

52K

40K 41K 34

27K 24K 27K
g 4y 19K 21K 26K 25 22K 19K 19K 24K

7

Source: Immigration Department

187
381847K 8k

64K 62K 73K

169K
153

54k 72K



I NON-MAINLAND VISITORS

2018

AVG
AVERAGE DAILY

ARRIVAL TO HK
39k

- B
Ql Q@2 Q3 Q4

Source: Immigration Department; DVS Survey; Cirium

Feb Apr

30k
28k 27k
19k 20K
' [ J
12k I

P AROARCY g 50% 56% 65% | 72% | 71%
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& 2018 | 2023 | 2024
' Jan- Mar-
AVG Qi Q2 Q3 Q4 Feb Apr
LEISURE TRAVELLERS
53%
% SHARE 48% 47% 48%
427
978\ & '
2497 I

PER-CAPITA

spenpine  $10.0k§9.7k

(Overnight)
- mk$6.9k$6.9k$6,6k

w0 32 48 3.8 37 35 34 3.2




I MAINLAND VISITORS
2018 2023 2024
Jan-  Mar-
AVG 1 2 3 4
AVERAGE DAILY « « Q Q Feb  Apr
ARRIVAL TO HK 140K
55k 104k
93k 88k i
OVERNIGHT 74k 4k LA

Ser

Y] K o
_ 3ok 35k
K
85k 37k
57k
m SAMEDAY 19k 40K 49k LY0]%¢

P )

OVERNIGHT% 39% | 50% 46% 48% 43% 45% 44%

Source: Immigration Department; DVS Survey
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2018 2023 2024
Jan- Mar-
AVG Q1 Q2 Q3 Q4 Feb Apr
PER-CAPITA SPENDING - OVERNIGHT
S$9.5k
$ s7.0 $6 bk ...

w.9kes y <$5.4k$5.2k

Goe 3.0 44 34 34 33 31 3.1

2018 2023 2024
Jan- Mar-
AVG Q1 Q2 Q3 Q4 Feb Apr

PER-CAPITA SPENDING - SAMEDAY

$ $2.4k
$1.3k$1.4k$1.4kS$1.4k$1.4ks 1.2k



I 2024 LABOUR DAY HOLIDAY

766k over 5 days

77% of 2018; PN22% vs 2023

1/5-5/5

29/4-1/5 29/4-1/5 1/5-4/5 29/4-3/5
3-day avg 3-day avg 4-day avg 5-day avg
% Overnight Arrivals
37% 34% 31% 447

z49k/day

200k/day
164k/day

125k/day

Source: Immigration Department; TIA

5-day avg

153k/day

54K overnight

¥4 sameday
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B B CITYWALK
BHHE INHONG KONG

Mainland visitors
aged 16-25

6 ; It 1 (’ cuywalk at
i neighbourhood
59% among aged 16-25; 45% among all ages;

Where 30-50% i fid» | & 4 42~ * %
O 2530% EHPEIIEz2ER|#s
<15% okl L%

Why
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53% 37% 33% 30%



I EVENT IMPACT IN MARCH & APRIL

Art|Basel =€=
um Kong A

c.ntrnl

15/16/17[18] 4 819 10/11]12[13]14[15/16/17[18[19]20
(FIS[S M 17 M T WTIF[sIsIMTIwW[T[F[s
Mar Apr 155
MAINLAND ARRIVAL (IN THOUSANDS) 5
137
130 134
11
8
80 8
L ¥ 7147471 U 747875
39 38 39

3535 34 37 34 35

30 29 5 27 28 33 3330 ) 29 3131 731 5 50 2 7323255 2829 -3 30 g 29 31

NON-MAINLAND ARRIVAL (IN THOUSANDS)

Source: Immigration Department; *exclude Germany as the trend distorted by cruise arrivals

ARRIVALS FROM
EUROPE*/OCEANIA

~4 Sk/day 3 ~5.9k/day

1€ "Mar — 1 Apr 2-4 Apr
PER-CAPITA SPENDING
(A ROUGH INDICATION)

Q12024 PCS

Art|Basel :i':
Hong Koy certrs

T ~$2K
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w 2024

Year of
Conversion
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Stage & Support Develop Diverse & Step Up Promotions Enhance Service
World-Class Events Immersive in Source Markets Quality &
Experiences Support Trade
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Stage & Support
World-Class Events
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Stage HKTR Sigrivtuie Events

;_.eé?o?,{,ﬂ,s‘-}fao'o.@m EVENTS EXPLORE PLAN DEALS @ tanguage | 1am avisitor

Drive MICE Events First Point of Contact



HKTB'S SIGNATURE EVENTS

T

s et e e
R ; _ Départ

§uuana

- g TR Pt Yatane,
’ . atelelace,?,
ASTetet %\r\.( ——

HK International Dragon Bo
(15-16 Jin)

s,
LA

ong Kng Win’rerFé’r
(22 Nov-1 Jan)

New Year Countdown Celebrations
(31 Dec)
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HK Wine & Dine e’rival
(23-27 Ovct)

Tanal

Parade (29 Jan 2025)
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100% Doraemon & Friends Tour
13 Jul-11 Aug @ K11 MUSEA & AOS

Outdoor Display at AOS

(Free Admission)

35 100% 2 i A%&FRIENDS’
> -~ 1 - :‘ b N ".k - ]
DORAEMO ﬂ@ﬁﬁ E @ Lﬁ?&?’i“xfh..!&’;ﬁ. Art Exhibition at K11 Musea

& rppend?®




€ surPORT CITY EVENTS

8-5 JUNE 2024

CENTRAUHARSOUNFRONT

(8-9 )0

A

TransLantau by UTMB
(8-10 Nov)

A, ¢ Ak )
T ASIAS T

BEST
BARS
)24

by

4
Asias 52 Best Bar
(15-17 Jul)

Clockenflap
(29 Nov - 1 Dec)
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Hong Kong Tennis Open
2024 (28 Oct - 3 Nov)

PR 7L R ‘
Hong Kong Streetathon
(8 Dec)
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Meeting & Incentives

HONG KONG
L

€ DRIVE MICE EVENTS

Major Recent Wins

Conventions

Trade Exhibitions

Super Terminal Expo
Nov 2024 (10,000 pax)

Global ORIGINS Expo
Nov 2024 (10,000 pax)

IBTM Asia Pacific
Mar 2025 (2,000 pax)

(<
\‘;{\«\

Asia Pacific Financial Service
Associa’ion AGI cu m Av e -d
rvese tetonC - en ony

Jul20Z+ (4,000 pax)

SmartCon
Oct 2r24 (2,000 pax)

Consensus Hong Kong
Feb 2025 (8,000 pax)

Inte rnat ona Aic Vtirin_.,

C nf :rence & Exhibition

nug 2024 (3,500 pax)

Asian Pacific Society of
Respirology Congress

® i,

Nov 2024 (3,000 pax)

T

Routes World
Sep 2025 (5,000 pax)

THREE BEp7
Jun 2024 (1,500 pax)

Herbalife Nutrition
APAC Extravaganza
May 2025 (30,000 pax)



MEGA EVENT DEVELOPMENT & ADVANCEMENT £ HONG KONG
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(MEDA) S SERERER

»

40+ Inquiries
5 Potential Mega Events

Ball Games Tournaments Entertainment Arts & Culture



€ 2024 EVENT CALENDAR WY
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210+ Events In 2024; 15 New Events

Sports & Races Arts & Culture Festival & Carnival Finance & Innovation Convention &

(29 event) (54 events) (23 events) (28 events) Exhibition
(80 events)

HK Wine & Dine Festival Asia Insurance Forum Asia Fruit Logistica
Championship



€ 2024 EVENT CALENDAR o£a 1ONS IO
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www.discoverhongkong.com/eng/what-s-new/events/mega-events.html

Contact our Mega Event Development and Advancement team at megaevents@hktb.com to catapult your mega event.

(FESETEN Sase Perfume “TODS OF PIRFUMS REa-Sisobyaranenn Natch The Pop 228 22¢
Learn more about mega events > g e one ek

e 2 v Fag= s & L) 1 T

= TeEzAwy un e
2 [ 43 22
= s = =


https://www.discoverhongkong.com/eng/what-s-new/events/mega-events.html

HONG KONG

| KEY STRATEGIC FOCUSES N Jeiees

Develop Diverse &
Immersive
Experiences
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9 HONG KONG CLASSICS REIMAGINED £ HONG KONG
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https://www.discoverhongkong.com/eng/what-s-new/cinematic-hong-kong.html



https://www.discoverhongkong.com/eng/what-s-new/cinematic-hong-kong.html

HONG KONG
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Step Up Promotions
in Source Markets



9 SEEING IS BELIEVING £ HONG KONG
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L ,Ooqj'KﬁBoQBﬁiF%\%\,,l\"i’e%a Celebrities, KOLs Visited HK
(H12024)

For




9 MAINLAND £ HONGKONG
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Strategic Partnership on Cultural Tourism Promotion with Xiaohongshu
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Welcome Visitors from new IVS Cities
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<@) Young Adults, Families, First-Time Visitors

1. Promotion On 2.Celebrity Advocacy 3. Photography

Neighbourhoods where to Showcase HK Campaign &
Events are Held to Appeals Video Content
Encourage Exploration Marketing

5. Promotion Within 8
Major Cities in 5-Hour
F S Circle

4. Partnership w/
Online Platforms to
Offer Early-Bird
Discc.rc

RBApD “27MEY Q
MWOR A W



€) SEA MARKETS B HONCKONS
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@/ Young Adults, Families

1. Thematic Itineraries 2. Movie Promotions 3. In-Depth Experiences

& ' Klook  Q semeh sntsationy = st B e ooy e eyt Sonn (I
The Ultimate 4D3N Hong KoNg oo e
: e nder Parallel Skies Day Tour : s ol
Itinerary For Your Family U e B by o . ol 15t e
i © s o vt N Your Ultimate ‘Healing’ 3 W

4, Hong Kong Itinerary

O 2000

The Ultlmote 4D3NHong

Kong Itinerary For Your
i Highlights

* Under Parallel Skies Movie Gulded Doy Tour

* Toke you to seo ofl the highiights of Lontou islond, take a boat ride to watch
doiphing, and enjoy a wondeariul trip to Lantau Istond easily

* You con also walk oround the comers of Hong Kong city and discover the diverse
Hong Kong

* A guided city tour takes you to the top of the mountain on the iconic Peak Tram
and experence breathtaking views

* Take the Star Ferry to enjoy the beautiful scenery of Victoria Harbor



© TAIWAN £ 282
== SHRERER
<@/) Young Adults, Families, Couples
Travel Guides & Product Packages in Various Themes
Families Foodie Tours Literature Besties’ Tours Affordable Luxury Tactic.al
Promotions

exTravel R o w X
& ae oo

§ | WROMTRIES750018 | MWXARAR

= bw._kooptraveling

W aw
nwr
FIRNGRIGE

i fi’? ,1‘? it -!ag.':.!!:.:ﬂ- L

AL e mwu (’mmn i

SN g o

8 e | : - = -A".‘ - >
@@u&l&iﬁﬂ '
hips/fvacation.extravel com.tw
RFRERA ! MB3E2E AN n= K
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LI 2 ) — 18,8888/ 1w g
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€ LONG-HAUL MARKETS B HONGKONS

S TARBERES

1. Promotion through top-tier food programmes 2. Partner with “Asia’s Best 50 Bars”
to host Media Fam

'll-lllll
Y

HONG KONG

\ TUES DAY, 16 JULY
. BEST
® o) /
MasterChef Australia Fiel2 T 180 Cu tis Stcne ~0:~"‘l
(Jun: Network 10, Au: t “ulii) Jun: Create TV, the US)

S e

'!‘1"“ d .' --.~

??a~ F') :N,'

WU -

The Streets with Dan Hong (S2) Herr Raue Reist
(Jun: SBS Food, Australia) (Nov: Magenta TV, Germany)




GCC & MUSLIM

s A
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LUXE
4 i 4

HONG KONG
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Soar New Heights With Heliservices

DISCOVER MORE

aArabian Travel Mart (May 6-9)

CULTURAL ENCOUNTER EXPLORE HKIN STYLE | FAMILY BONDS

Float Away Fabulously With The Wan

DISCOVER MORE

Travel in LUXE Hong Kong

EXQUISITE SERVICES

Sail Into Sophisticated Lantau Yacht Club

DISCOVER MORE

HONG KONG
A z TOURISM BOARD

S TARBERES
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€ ccc aMusLIM

crescent

rating

Appointment

Apr-May 2024

- Appoint “Crescent Ratir.z" a
renutable ~r n-ultarron
M uclir.-friendly travel:

- Analyse HK’s existing
services and amenities
for Muslim travelers

- ldentify gapsin the
current landscape

Promotion
a \
Jun 2024 J il 25.4 nwards
-Coaliict Mus)z-fiiendly - Motivate Hotels,
=dJca.ion seminars for: Attractions, Shopping
- Hotels Malls, MICE venues, and
- MICE Venues

Retailers to obtain Muslim-
Friendly rating

- Attractions
- Shopping Malls

- Travel Agents )

, - Support more suitable
- BOT & other related bodies to et G e [l
be invited as Speakers/ Certified by BOT
Exhibitors (Muslims-related /
Halal supplies)

- Retailers
- Restaurants



DHK MUSLIM SECTION REVAMP o NG KNS
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discoverhongkong.com/id (Indonesian Bahasa) discoverhongkong.com/ae (Arabic)

2, Masuk/ Daiar | () DOMPETSAA € [Wergera Kami [Rusrs Bersa [imtrim fim sioioe G 1 e [ 1 g b ot
HONG KONG : sitor v Jonil v < 5 5
eb NG ACARA JELAJAH RENCANA PROMOSI & Languoge | lam avisitor i [ Tamawtor v | Langage @ S Y el " HONG KONG

(e & g QA7) nabsall Lol (S i)
. 3 'l ‘ )

Jelajah Muslim di Hong Kong

e b

<aha untuk menyempumakan tasilitas ramah mussim hag) fan
laf kras Hong Ko uara dile
an pada wisatawan - B o ckamerstenang noeomer laat
g layaker e sd qmanc 12200 % cuniash o bmdil g oe

wary
v
gl
Makanan halal di Hong Hong Kong bagi 7 tempat di Hong Kong
Kong: tempat untuk dik... wisatawan yang perta... yang menghargai karya...
Ketaparan di Hong Kong? Coba Pertama kall ke Hong Kang? Mencan tempat terbalk di Hong,
cicipl reszaran Inl yang,.. Untuk wisata buslion yang,.. Kong untuk menjesajahi.

R a
8 allediy 35l A3 EWEE SR TS RIS S ]

A E BT SR

p—r_ y
Kowloon: di sini terdapat = 2 B3k O
8 Tempat Makanan Halal Térbaik Dekat Anda di Hong
masiid terbesar di Hon... i
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Enhance Service
Quality &
Support Trade
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What kind of service attitude is:€onsidered good enough these days?




Chill out this summer
www.discoverhongkong.com OF




HONG KONG
TCURISM BOARD

| SUMMER CHILL HONG KONG R

Drum Up City-Wide Summer Pass One-Stop Info
Summer Ambience Website



I DRUM UP CITY-WIDE SUMMER AMBIENCE

Port of entry

In-town

City center: Lamppost, Mid-Level Escalator, VS C~~ter

HONG KONG
A z TOURISM BOARD

S TFERREBERRS

Digital & social

4K bi nner & campaign site

Social Media - IG, FB, Tik Tok, YouTube, XHS

GoEdD

KOL Collaboration

Programmatic Display, Mobile App, Paid
Search - Local, GBA, Overseas 1
APDOD



HONG KONG

I S U M M E R PASS ég TOURISM BOARD

S TFERREBERRS

ALL-IN-ONE PASS FOR OVERNIGHT VISITORS

Transportation Offer Retail Offer Dining Offer Chill Deals
Specialrate (e.g. B1G1 or $20 for a $100 Discount Coupons on $100 Discount Coupons on Citywide Special offers
ride/ tourist pass) spending $200 spending $200
"N A 2(
GE‘ SPECIAL
e RS )
7=
g iy
Ground transportation/ QTS & Attractions QTS & Hotels Citywide Partners

water tour Retail Outlets Restaurants Offerings



B HONGKONG
| SUMMER PASS 255 1ol soND

Distribution Channels Redemption

) g teU'Nallet for

* Transportation Offer x 1
* Retail Offer x 1

* Dining Offer x 1

Hotel Partners
To overnight visitors upor ¢3¢l -n

Summer Pass Discover More
A Gift Card with Chill Deals

Unique QR code

Travel Agents
For overnight visitors only



|47 EVENTS DURING JUL-AUG 2024 éz OURISM BOARD

SEBIRBRES

Sports Arts and Culture SR A Consumer Exhibition

(2 event) (8 events) FOAEAELTE (13 events)

(24 events)

Chinese Kungfu x Dance
Carnival

h 2¢ \ s Al letico Madrid

Ki:2

MAMA MIA! o
Musical HK “*‘ P

-7 2024orld Lac‘:‘.rosse o InternationalArt Carnval NH.%.HW& )ﬂﬂ.ko ) ong kong Bok Fa|r

Women's U20Championship




HONG KONG

| ONE-STOP INFO WEBSITE B 1R8OS

s EEREBERRS

e Summer Pass ¢ Summer events
« Citywide offers  Summer hidden fun

Remark:
Mockups for reference only
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Thank you
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7 June 2024
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