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| LATEST VISITOR ARRIVALS Eemane

Jan - Aug: 30 Million (144% vs Jan-Aug 2023; 70% of Jan-Aug 2018)

Oct Nov Dec

onlislE A 7% 6% 8%  64%  69% 66% T2% 76%
wmerst K 72% 77% N% N% N% 72% 73% 75%

Source: Immigration Department (Provisional figures for Aug’'24 based on arrivals by Nationality); Cirium



MAINLAND > HONG KONG

Jan-Aug: 23 Million
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N 39% vs Jan-Aug 2023; 70% of Jan-Aug 2018 1 63% vs Jan-Aug 2023; 73% of Jan-Aug 2018

(in million) 3.1

4.4
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24 vs 18
J 73%74% 67% 61% 69% 64% 71% 76%

A 72%74% 71% 74% 75% 70% 79% 82%

NON-MAINLAND > HONG KONG

Jan-Aug: 6.6 Million
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(in million)

24 vs 18
J 69%85%71% 73% 68% 72% 74% 74%

X 7N%77%71%71% 69% 72% 72% 74%

Source: Immigration Department (Provisional figures for Aug’'24 based on arrivals by Nationality); Cirium
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| AIR CAPACITY RECOVERY 22 eriaes

= Seat Capacity by Region to HK

% vs same period in 2018

No. of seats
(direct flight to HK)

82% *A3in!and & HK
YO 2% Asia (excl. MLC)

N. America

Europe
Middle East &
Africa

2023 Q1 Q2 Q3 Q4 2024 Q1 Q2 Jul Aug Sep Oct

Source: Cirium
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ARRIVALS BY MARKET TOURISM BOARD
EBIRERER
Monthly SOUTHEAST ASIA TAIWAN TAIWAN (OVERNIGHT)
JAN FEB MAR APR MAY JUN JUL AUG* SEP OCT NOV DEC ,JAN FEB MAR APR MAY JUN JUL AUG* SEP OCT NOV DEC
\/\/w\/ *PROVISIONAL
111K 13K
92K 98K 91 100Kq; ¢ 110k W&\J
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K 56K 59K 57K | = AT 40K 42K 3gy 43K
28k 4% 1y 24K 28K 27K
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JAPAN INDIA
Monthly
Arrival JAN FEB MA® AF! MAY JUN JUL AUG* SEP OCT NOV DEC | JAN FEB MAR APR MAY JUN JUL AUG* SEP OCT NOV DEC |JAN FEB MAR APR MAY JUN JUL AUG* SEP OCT NOV DEC
2018 *PROVISIONAL *PROVISIONAL *PROVISIONAL
100K 3
2024 85K 47K " 28K
64K 2
74K
- 62K ——Saxaik :
2023 34K 40K 41K 34 16K 16K 14K
26K 25K 30K 14K
¢ 14K 19K 21K 6K 25K ox 19K 19k27K 24K 27K oK
5K 3k 7K

Source: Immigration Department (Arrival figures based on “place of residence”; Provisional figures for Aug'24 based on arrivals by Nationality)
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IARRIVALS BY MARKET = sunnans

USA CANADA AUSTRALIA

*PROVISIONAL

Monthly
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2023 14k 18K
R GERMANY
Monthly
Arrival JAN FEB MA: 4AFQ MAY JUN JUL AUG® SEP OCT NOV DEC | JAN FEB MAR APR MAY JUN JUL AUG* SEP OCT NOV DEC
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Source: Immigration Department (Arrival figures based on “place of residence”; Provisional figures for Aug'24 based on arrivals by Nationality)
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| ARRIVALS BY PURPOSE OF VISIT S D

VACATION BUSINESS (inc. MICE)

A=Y I (e [N " o \AR T I [TIM Aug Sep Oct Nov Dec Nl lo R = o3 Vi Ve [V | .« \AR IV, W IVIM Aug Sep Oct Nov Dec
(in million) (in million)
)
2024 2 1 23 0.46 g 45

k7 17 / .
2024

Source: DVS Survey
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| PERFORMANCE OF CRUISE BUSINESS S5 IO
Cruise Passenger 2023 Full Year | 2024 Full Year 2024 Vs 2023
Throughput Actual Forecast
Visitor 218,210 327,000 +50%
Local 257,562 151,000 AT
Total 475,772 278 Cc0 +0.5%
5 o RO €U ¥&ar' 2024 Full Year
Y No. of Cruise Lines 18 +67%
Inteérnational 43 calls 84 calls +95%
(Turn/Transit)
HK Homeport 121 calls 6/ calls -44%

Total 164 calls 151 calls -8%



| 50% VISITORS STAY OVERNIGHT B HoNcKoNe
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2018 2019 = 2023 2024
AVG  AVG Q1 Q2 Q3 Q4 @ Ql Q2 Jul-Aug
53%
0% S50% 5oz 50% 5L% L%

s £ & 3K @& S & 5§ ____J

45%

427

AVG. LENGTH OF STAY (no. of nights) |
3.1 3.3 4.5 3.5 3.5 34 | 3.2 3.2 3.2

Source: Immigration Department



| HOTEL PERFORMANCE
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£ EBRERRES

91% Occupancy
g3, 84% B86% 85% 86% guo gay  ROME 86%
- ~78% 2~
w B~— $1ASI<\7 Room Rate (HKS)
$1.4K $1.4k  $1.4k 1Ak T 614K 5‘-%
$1.2k T Us1.2k $1.2k

2018 avg Q12023 Q22023 Q32023 Q42023 Jan 2024 Feb 2024 Mar 2024 Apr 2024 May 2024 Jun 2024 Jul 2024

Source: HKTB Hotel Survey
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| PER-CAPITA SPENDING 22 Sivian
T OVERNGHIVISTORS

2018 2019 ' 2023 2024 2018 2019 | 2023 2024
AVG AVG Q1 Q@2 Q@3 @ i Ql Q2 Ju AVG AVG Q1 Q@2 Q3 Q4 : Q1 Q2 JuL
(HKS) (HKS)
$9.7k
7.4k
Total $6.6k .
\$f°8 S) 4k$6.‘|i($5.9k 5 Ak
$5.0K NZI(
$3.4K /N3 722520k
~<_ $2.8¢ TNa$2.8K
T g0k $1.8K “~~-§%ff_:$f;5i_$2.1|< $2.1K
— 3,K,;§1é2::-~~-§l;5.'<.fl;é.K.ﬂ;S.K_}j}T('$'1f1|<
TIoom2leTgl 8K TmmmemsSes--e—a Iz
0 $1.3K $1.3K $1.3K g1.0¢ $1.1K $1.2K
B $1.0K $0. :
S $0.9K $171 $110 $144 $144 $137 $151 $137 $157 146

Source: DVS Survey
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IVISITORS AT LARGE ENJOY THEIR TRIP TO HK = hinare

SATISFACTION (out of 10) REVISIT INTENTION RECOMMENDATION

2018 2019 2023 2024 2018 2019 2023 2024 2018 2019 2023 2024
AVGAVG. Q1 Q2 Q3 Q4: Q1 Q2 Jul|l JAVGAVG, Q1 Q2 Q3 Q4: Q1 Q2 JuL AVG AVG; Q1 Q2 Q3 Q@4: Q1 Q2 Jul

96% 95% | Yo
\ 207 4%, ‘ 94 T 9:° 1 6° L 94% 93% 94%94% 93
99%.92% e Y 2% 2% 2%
08 . , 8848 8.4 Vo

Source: DVS Survey
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UPCOMING INITIATIVES
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|UPCOMING INITIATIVES 2D S

O
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Golden Week Boosting Night Vibes Staging & Supporting Market Promotions
Promotion with Festive Events Citywide Events




HONG KONG

€ GOLDEN WEEK PROMOTION 1 JEants

More Events Staged & Supported by HKTB

DHK One-stop Platform to be Announced By Gov't Centrally
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© BOOSTING NIGHT VIBES WITH FESTIVE EVENTS 42 Siiiin
D D _

« Mid-autumn Festival  Halloween Taste Around Town « HK New Year Countdown
Drone Show  HK Wine & Dine Festival  Hong Kong WinterFest Celebrations
» Fire Dragon Dance - International Chinese

New Year Nichit Parade

1y
W/
Mﬁiﬁ

28.10-30.11.2024




© MID-AUTUMN FESTIVE DRONE SHOW & FIRE DRAGON DANCE

A Moonlit
. Fiesta with a
*Thousand Drones

o= O RFHE
!t B f .; s Wan Cha
e 2 M 4 el Wan Chas
Y S e W Harofront area
) AT e Y v

*Mock-up photos

17 Sep 2024 (Tue), 8:00 pm
Wan Chai Harbourfront Promenade

| VR 4\ ‘N 'SY;:»";-:&:“,-;&«»«

TAl HAHG ;’fi'i:
FIRE DRAGO}
DAHCE

16 - 18 Sep 2024 (Mon - Wed) Night
Tai Hang
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© HALLOWEEN CITYWIDE PROMOTIONS o RS

Social Media
HONG KONG Theme Parks Promotions

TOURISM BOARD
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Mallowsen delights

ey e ? GAG
N Content Partnership

8 - 31 Oct 2024 (o B Yedte
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© HALLOWEEN CITYWIDE PROMOTIONS S St

Halloweenised Halloween ONE STOP PLATFORM on
City Ambience www.discoverhongkong.com

Halloween
in Hong Kong

*Mock-up photos only
Themed Decorations Around Town

Night Activities Tactical Guide
on Malls, Bars, Restaurants, Attractions
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© HALLOWEEN CITYWIDE PROMOTIONS 2 Cevaeas

Tactical Guide on Late-Night Munchies & Value-for-Money Offers  The hungry hour: a guide to ate-night
IRIEREERE « HIZIES atsiniong Kong

=

Savour a vibrant, Cooperate with a Expand presence in

S : / night-time media title to develop ' Mainland Chinaq, 3 |! .
-‘_ atmosphere guides of late-night "" Taiwan & Southeast A h‘[ﬂ_
x munchies and value- "l, Asia marets . \_, i =
for-money offers for af ra :t ris tors - o ELNRT,
Halloweeners n r‘ M (@

liivite’Diiiing Merchants to offer
Dining Privileges during October

Hawkers Centre
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€ HONG KONG WINE AND DINE FESTIVAL S Civaes

5-Day Event with 300+ Stalls

Central Harbourfront
23-27 Oct 2024 (Wed - Sun)

+ Taste Around Town
Whole November

NHONG KONG I 23-27.10.2024

CENTRAL HARBOURFRONT . FESTIVAL

PREREFDER

EREAERER

linesie
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MEGA EVENTS DURING X’MAS & NEW YEAR = unnane

Hong Kong WinterFest Hong Kong New Year International Chinese New Year
(22 Nov 2024 - 1 Jan 2025) Countdown Celebrations Night Parade
(31 Dec 2024 - 1 Jan 2025) (29 Jan 2025)
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STAGING & SUPPORTING CITYWIDE EVENTS = znnnaEs
Hong Kong Cyclothon Clockenflap Ultra Hong Kong
13 Oct 2024 (Sun) 29 Nov - 1 Dec 2024 Hong Kong Streetathon

(Fri-Sun) 14 Sep 2024 (Sat) 8 Dec 2024 (Sun)

Hong Kong Marathon Hong Kong Tennis Open

9 Feb 2025 (Sun)

30 Dec 2024 - 5 Jan 2025

()1 S ~#CHINA HONG KONG
K

M TENNIS OPE.‘qu
AT B L P \ BS
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€) STAGING & SUPPORTING CITYWIDE EVENTS 52 Biins

https://www.discoverhongkong.com/eng/index.hitml k

éﬂ HONG KONG EVENTS EXPLORE PLAN DEALS % Language

POPULAR PICKS

The hottest and latest things to see, eat and do In Hong Kong

TAI HAHG
FIRE DRAGOH
DANCE

Asia’s finest bars in Hong :v-yud-/um > i
Kong mix of excitement and fun. Whether its Gremvsaykeaay i
exploring haunted houses, wick-or-... outdoor adventures to

celebravons.
moon to l(-slm events dl!d Moo ak(-x toe mny wﬂh yuur loved ones.

1 at the end of
offerings. It is a ume
he best culinary

EVENTS EXPLORE FLAN DEALE T e

HELLO WONDERFUL EVENTS OF HONG KONG

Framwarkd class events 1o seasonal celebrations, there is aways something happening in Hang Kong.

 Explore concerts in Hong Kong

[

All sdonths £ Al Categeries @
Bupsr U Supsr Show Spin- 2024 YOUNGJAE ASIA TOUR ALt AU Legands i Concert
sl T~ e Tout JEAICE 1N 4 SREAM] N HONG e
o karg .

==z

[===]
Bruna Major Asta Four Hébiin J— FYT——— 08 Sep 2024 - 08 Sep 2024 10 Sep 2024 - 15 Sep 2024 14 Sep 2024 - 14 5ep 2024 26 0ct 2024 - 03 Nov 2024
reng Kang QNS KA ToUR CONCERT Season Opening Hong Kong Open Badminton Ultra Hong Kong Hong Kong Tennis Open 2024 (WTA
e wriling season of horse racing vl Cha mplﬂnsmps 2024 1 of Ultra Hong Kong vill take  250)

5 smazhem Zan P ey X
niber at Sha Tin

pionships will bring together the w


https://www.discoverhongkong.com/eng/index.html

€ STRONG WINS OF MICE EVENTS

Meetings & Incentives Conventions
consensus
YumChina |____HONG KONG |

. BY COINDESK
Restaurant General Managers Convention

Dec 2024 (15,000 pax)

T R

[Acy 2025 (3¢,000 pax)

Feb 2025 (8,000 pax)

The 18th Conference & Exhibition on
Computer Graphics & Interactive Techniques in Asia
Dec 2025 (8,000 pax)

ﬁ '|'! ﬁ“"" Aﬁ P* = %:\\"‘ World Cancer

Congress

Nordwid a Life Insurance

Aug 2026 (11,000 pax) Sep 2026 (3,000 pax)

60+ International Events
220,000+ Attendees

HONG KONG
A b‘ TOURISM BOARD

ERRERZRE

Exhibitions

SUPER
h\ TERMINAL
EXPO

Now 2014 (1,900 ) ax)

globalzsources

Global

(\RIGEI)!{}IS

Q2 2025 (tentative) (15,000 pax)

I\IDE ‘*@AI‘E

ASIA PACIFIC 2025

BROUGHT TO YOU BY CANSO

Dec 2025 (2,000 pax)
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Capitalise on Upcoming
Events to Generate
Travel Interest
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Step Up Investment to
Boost Conversions
Through Value-added &
Themed Packages




HONG KONG

IMAINLAND - NATIONAL DAY BOOSTER %éﬁ%ﬁ%%?%%

1e3% Flash Sales with Fliggy

ﬁfﬁ Collaborate With Leading

Travel Agents In 22 Cities Iiggy (25 Sep)

 Launch package promotions to drive e livestrezinllasn sales & KOL seeding

overnight visits  Themed discount coupons
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Attractive Offers through OTA Partnerships

C1Ef2hikTT —

20 Sep - 20 Dec

High Speed Rail .
Package Promotion

BN A Q4 J

9 Sep - Feb ‘25

Events + affordable luxury
products

Flash sales o1 99 % 12,12 |

SRR
( =0 ; n \( T Jb.coM T )
Sep - Nov End of Sep - Nov

« KOL content seeding
o Discourt zeupors for
proauct purchase

\

« Cross promotion with
5 Mainland Carriers
for ticket sales

J/ \\

J/

T Airlines Push

HONGKONG AIRLINES

Ve

Wy

-t EEMZE

Mid Sep - early Oct

EEAEEETRET]D
EEREEIEEIES

 Discount ticket sales

) (

> B =6
10 Oct -

NATIONAL
Across 13 Cities

 Wine & Dine promotion

7
7N ;N T )

= /D

8 Nov

‘f’ AIR CHINA
WP > qam brid

22 Nov - 31 Dec

= | %2 [ k@
811 | pids | SE

HK Winterfest sales

\
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| SHORT-HAUL MARKETS (Southeast Asia) 42 S

OTA Coops to Highlight Hidden Gems & Offers
sep-Dec {EN XA HZD Trip.com travelokal & klook

Content Push and Fare Promotions with Airlines

; o — “ W
@ ; ‘."/7' é““ % = SINGAPORE
CATHAY PACIFIC cebu pacific ~hilirnine 4 rlin 3 Cai . alndonesia AIRLINES
LD Jmy ] pH 0 [my]scdgu ) L) D
Oct - Dec .er =Cec Sep - Nov Oct - Nov Sep - Nov
= Pron 2t2 { WF = Promote HKWF = Promote HKWF = Promote HKWF = Promote HKWF
» Secondary cities push = Airfare promo = New flights from tier 2 cities = Airfare promo = Airfare promo

Agent Coops to Drive Year-end Travel with Attractive Offers

NNNNNNNNNNNNN
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| SHORT-HAUL MARKETS (Taiwan, Japan & Korea) &2 Siwiias

Mega Events Promotion to Stimulate Bookings

WINE & DINE NEW YEAR
Oct - Nov - _:‘OUNTDOWN‘

HALLOWEEN
Aug - Oct

+ Integrate attraction offers «  Afiract cocktail-lovers
for early bird booking «  CXdis~ *un fore 10
* Trade bundle te drive sae. ‘0nades

°

Tule conwith 6 + Tactical trade + JATA x HKTB x key
[As & airlines coop travel agents joint
Luxury group tour + CX consumer coop promotion

. Grand Sales Promotion

BTN sep - ot

o1NoIan. 5’2 klook
e QIRPREMIA JEJUAaIr

Tactical coop to drive conversion

GRAND SALE

Afttractive discounted air tickets & hotel offers

@ tripoto @ Expedia r\(9
make trip EaseMyTrip,.

Tactical coop & content creation with leading OTAs, media houses
Target Millennial & GenZ, affluent, family
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| LONG-HAUL MARKETS Seans
- Eepe

Integrated campaigns to drive consumer demand & conversion

attractive offers (Sep - Dec) package sales (Jan - Sep)

HONG KONG
£

Tactical campaign Tactical coop Coop with leading
target affluent target GenZ (Jul - Mar) tour operators Trip com - )\ o DWIDE
.. ¢ vellen
ey ° -
1 AL o 9 B
# AWA (1] =£ (1) 50 AKX B ”‘”*
MlsterFly TPAI FIND”! S
=y ' X
SR (O = bemierholidays e @ 7.
> CATHAY PACIFIC InRIO . LU%RY @ cmigs AT A wwwwe{%g‘gﬁ
. P4 travel ESCAPES Wendy Wu Tours
dMdDEUS journaway ‘ counsellors Multi-destination
packages (Aug - Dec)
Media & trade coop Media coop w/ tactical Pan-European campaign
on arts & dining offers target affluent (Sep) with leading OTA > Korea + Hong Kong
Condé Nast > Thailand + Hong Kong
T aveler eDreams ODIGEO

eDreams  GOvowaces ““opodo & travel

Asian Dreams

INDIVIDUELLE ASIENREISEN



| MIDDLE EAST

Travel Trade Conferences

& Exhibitions

« KBLT 2024 Riyadh (Sep)

o Showcase HK's luxury
hospitality offerings

- Dnata 11th Sales & CRM
Conferenc (ct)

o Product training to120
top sales in GCC

s KBLT IRAGAS,

11th Sales and
CRM Conference

-i-..-f.- CONGRESS
4

Kingdom Business & Luxury Travel

Media and Trade
Familiarisation Trips

* Marketfing coop with CX
on inaugural flight to
Riyadh (28 Oct)

o KOL/ Traaaz/ Mol
.an lliansation groups in
Nov (Emirates and Dnatq)

HONG KONG
A z TOURISM BOARD

== SERBERES

Travel Mission to

Riyadh and Dubai

* Visit Riyadh and Dubc¢i on 7-
? Oct

- Business networking events
to meet with 100 travel
trades in the Middle East
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Thank You!
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