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EXTENSIVE LIVESTREAMING

39M

Global 29M | Mainland 10M

Viewership

79M

Global 30M | Mainland 49M
Social Reach

+34% vs 2024 +5% vs 2024
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305K
Visits

+12% vs 2024



O G O G
== §;§ﬁﬁx.§§§%

l\‘

LATEST TOURISM PERFORMANCE




| 2024 VISITOR ARRIVALS BEERE

2024 Full Year: 44.5M
N 31% vs 2023; 68% of 2018

Jun Jul Aug

Jhrivs2s +667% +174% +39% +17% +20% +14% +9% +9% +10% +18% +9%  +8%

7( 24vs18 72%  77% 7% 7% 7% 72% 73% 75% 75% 76% 76% 79%

Source: Immigration Department; Cirium; IATA/OAG



I MAINLAND vs NON-MAINLAND
MAINLAND > HONG KONG

Jan-Dec: 34.0 Million

HONG KONG
A z TOURISM BOARD

S5 EERERES

NON-MAINLAND - HONG KONG
Jan-Dec: 10.5 Million

N 27% vs 2023; 67% of 2018 (same period)

Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec

(in million)

2024

+6%

+7% +6% +16% +5% +5%

%4 vs23 t964 +193  seor Lo +15% +8%
n % %

wzl vs 18 72% 74% 71% 74% 75% 70% 79% 81% 76% 76% 73% 79%

N 44% vs 2023; 737 ( M 8 (same period)
Jan Feb Mor Anr flay/Jun Jul Aug Sep Oct Nov Dec|

(in million)

12"4 vs 23 %86 +17] 4 LOUT, +56% +42% +34% +28% +24% +26% +25% +18% +18%
' (o] (o]

W‘l vs 18 71% 77% 71% 71% 69% 72% 72% 73% 74% 75% 77% 79%

Source: Immigration Department; Cirium, OAG/ IATA



I ARRIVAL BY SOURCE MARKET

TOP SOURCE MARKETS:

#1
#2
#3
#4
#5
#6
%
#8
#9
#10

Source: Immigration Department

Mainland Mainland
Taiwan Taiwan
S. Korea I Philippines I t
Japan USA
USA ;--S.-K-Jr-n-:-: ‘
Philinpe’n s ;. “Japan :
nustralia Thailand
Thailand Singapore t
Malaysia Malaysia
Singapore India I

MAINLAND
CHINA

NON-
MAINLAND

Tai var
T
(Q4ernight)
Fiilippines
USA

South Korea
Japan
Thailand
Singapore
Malaysia
India
Australia
Indonesia
Canada
UK
Germany
France
Russia
Netherlands
Middle East
Vietham

34.0M

10.5M

1,245k
727k

1,194k
884k
855k
560k
522k
466k
406k
378k
371k
367k
321k
294k
168k
145k
132k
80k
67k

HONG KONG
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129%  RECORD HIGH

WY
==
2024 JAN-DEC
24vs 23 24 vs 18
+27% 67%
+. 4% 73%
+54% 62%
+67% 86%
+55%
+48% 66%
+109% 58%
+63% 42%
+18% 93%
+33% 87%
+50% 75%
+72% 20%
+55% 62%
+43% 85%
+49% 81%
+44% 57%
+52% 71%
+55% 64%
+118% 77%
+59% 81%
+27% 43%
+51% 21%

48k



I PERCENTAGE SHARE OF OVERNIGHT VISITORS <& &5

2018 2023 2024
AVG Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4
70%
NON- o
MAINLAND
48%
TOTAL
MAINLAND 40%
Proportion of Mainland
overnight visitors declined
OVERNIGHT VISITORS - AVG. NUMBER OF NIGHTS
TOTAL 3.1 4.5 3.5 3.5 3.4 3.2 3.2 3.2 3.2
MAINLAND 3.0 4.4 3.4 3.4 3.3 3.1 3.2 3.2 3.2
NON-MAINLAND 3.2 4.8 3.8 3.7 3.5 3.4 3.3 3.4 3.2

Source: Immigration Department
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| PER-CAPITA SPENDING B TIES
OVERNIGHIVISIORS

2018 2023 2024 2018 2023 2024
AVG Q1 Q2 Q3 Q4 Ql Q2 Q3 Q4 AVG Ql Q2 Q3 Q12 Q2 Q3 Q4
(HKS) (HKS)
$9.7k
Facing downward
7.4k gaen y
Totc:1|$6'6 o \}
2k$4.1 |($“ 9K
5.0k Y- 4K$5.3K5 5.4k
$2.2k
: ‘ S~ 3$2.8k . 1.3kJ1. 1.3kS$1.3k $1.3k
$2.1k §‘~~~§%f.'f_§%'fk $2.1k $2.1K PLINS 31-3K5T-3ks7.1k$1.2k
$1.8k ~ 24 $1.9k N ——-
I 1S el $1.5k $1OK $1.5K $7 2K~ FT 3R~ $1.6k Rt S o
it tate e o S A $1.03k $1.06k 0 97k $0.96k $1.03k
i --~ %18 $13K $1.3K $13K ron o e o~ $0.79k $0.79k $0.86k
gl | $1.0k SRR 3R 12 1Tk $1TK R RV Rt Y S 1 ¥ M oy A Vi R Y

Source: HKTB Departing Visitor Survey (DVS)



I PER-CAPITA SPENDING Yt

S5 EERERES

OVERNIGHT VISITORS OVERNIGHT

VISITORS
2018 2023 2024 2018 2023 2074
AVG Q1 Q2 Q@ Q@ Ql Q2 Q@3 Q4 AVG Q1 Q2 Q3. 7™ . Q' Q2 Q3 Q4
(HKS) (HKS)
100k 1 9. 7%
$9.5k 3 a\ A Higher than MLC &
higher than pre-
3k pandemic level
Facingwonraward e 96-7kS6.
Total 2 il I 26.9K36.8Ksg 4k$6.7ks 4 41
5 9k¢5 7k 574K :
$5 2k
$4.3k =7 4. 8k$4 7k34.9k $4.5k $4.6k
ﬂ i \$<°’°3'< $2.9k / \
| e 3526k $2.7k
$1.9k " 325 SE ook s20¢ s20k $2-2|<1:$ ----- ! --~-§2 OF_ 323k $2.3k $23k $23k $2.%
27 315K g1 AL <1l x4 mp TSsmmmmm——eoo . S-S SeasssSIIIIoIIITIs.ddnsk
fesum 1 1,k,=§f;§:§":::==$‘_{k_ SLI I g1k 310k 12K $]:/$Tf.§£ ----- $2.3K $2.2€ $2.2K g5 01 ]_%_f-
@_‘9 $o’9|< $12k $12k $1.2K 411k 310k $1.1|< SLIK |31k $1.5k $1.5k $1.4k $1.4k $71.3k $1.3k $1.4k

Source: HKTB Departing Visitor Survey (DVS)



28 RS o
| POSITIVE FEEDBACK AFTER VISITING HK B
__ SAUSFACTIONGuotio lf _ ReVISILINTENTION | _RECOMMENDATION __

2018 2023 2024 2018 2023 2024 2018 2023 2024
AVG Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 AVG Q1 Q2 Q3 Q@4 Q1 @2 Q3 Q4 AVG Q1 Q2, & Q@4 Q1 @2 Q3 Q4

)

96% 15% J,
595 95% 95%
9% 94% . .

94%. |\ 1% va% 94%
92/\(?%’* A< {zy—/_ 92% 27, 7% /

8.7 8.8 8.7 8.8 8.8 8.7 8.8,83

8W_\—“'-

MAINLAND MAINLAND MAINLAND
87 87 88 88 88 88 87 89 89| |93% 97% 94% 93% 93% 957 95% 96% 96%| |91% 94% 94% 927% 927% 92% 93% 93% 93%
NON-MAINLAND NON-MAINLAND NON-MAINLAND

84 87 86 85 87 87 86 87 87 89% 94% 92% 92% 9N% 92% 92% 93% 4% | |95% 977% 96% 957 96% | 977% 957 96% 977

Source: HKTB Departing Visitor Survey (DVS)



| CRUISE PERFORMANCE RS

2023 2024
Full Year Full Year 2024 vs 2023
No. of Cruise Lines 18 31 +72.2%
No. of Ship Calls 164 150 -8.5%
ClE e rseie e 475,772 515,848 +8.6%
Throughput
i_ Visitor Throughput 18,210 355,458 +62.9% |
_____________________________________________ 1
Local Throughput 257,562 161,388 -37.3%

Source: Immigration Department



| HOTEL PERFORMANCE

NO. OF
HOTEL ROOMS
2018 2023
NO. OF

HOTELS

2018 2023

Source: HKTB Hotel Survey

‘ HONG KONG
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Aug Sep Oct Nov Dec#

90% MN7%-90%

o\ 87%
2024 '—‘\.—\ 1P o 1%
84% Ng# = " 867

[

May Jun Jul

2024
81%
~93k 78% 7
* Occupied by
local: 23%
HCT .
OO RATE =L Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec#
$1.5k
2024 S1.4k $'|.4If
o L4k $1.2k51.4K

SN
330 $1 .4%.'(\Q

Note: #Provisional data



| HOTEL PERFORMANCE BY TARIFF

Jan Feb Mar Apr May Jun | Jul |Aug|Sep Oct Nov Dec

HOTEL 100%
OCCUPANCY 959
90%
85%
80%
75%
70%
65%
2023 ¢o%

55%
50%

2024

HOTEL  $3.0k
ROOM RATE %28k
$2.6k

$2.4k

$2.2k

2024 1.8k
$1.6k
$1.4k
$1.2k
$1.0k
$0.8k
$0.6k

HIGH TARIFF A

Jan Feb Mar Apr May Jun | Jul |Aug|Sep|Oct Nov Dec

779487977,

Jan Feb Mar Apr May Jun| JUuade g LemOet Nov Dec

Source: HKTB Hotel Survey Note: *Provisional data

100%
95%
90%
85%
80%
75%
70%
65%
60%
5%
50%

$1.6k
$1.4k
$1.2k
$1.0k
$0.8k
$0.6k
$0.4k
$0.2k
$0.0k

Jan Feb Mar Apr May Jun | Jul Aug|Sep|Oct|Nov Dec

100%
95%
2@%
85%
80%
75%
70%
65%
60%
55%
50%

$1.6k
$1.4k
$1.2k
$1.0k
$0.8k
$0.6k
$0.4k
$0.2k
$0.0k

HONG KONG
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MEDIUM TARIFF

Jan Feb Mar Apr May Jun | Jul Aug|Sep|Oct|Nov Dec
957

Jan Feb Mar Apr May Jun | Jul |Aug|Sep|Oct Nov Dec

oﬁ 0.70.7 .% iz 0.7080.8

070606% 04
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| TOURISM BLUEPRINT 2.0 HEERE
. Development Blueprink
 Cross-sector Collaborations for Hong?fonqq 2
"ZRHRA - ZRHESHE Taurisp-oiy
Ind= hg,l D

« Everyone is a Tourism Ambassacdio:
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 Embrace f‘r.qnges
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2025

DO MORE &

2023

A YEAR OF
RECONNECTION



I HKTB 2025/26 BUSINESS PLAN: KEY PRINCIPLES

VISION  To develop Hong Kong into a world-class premier tourism destination
& MISSION . 15 ensure the balanced, healthy and sustainable developmert ( f k= industry o -
s
' )’ = 8
KEY INCIP
A & 4 ¥

W
[
e : s

UPHOLD HK’s ABOVE & BEYOND PURSUE
A DESTINATION | QUALITY GROWTH

INT'L POSITION




b HONG KONG
5 % TOURISM BOARD
EBRERRES

I BIGGER & BETTER LINE-UP FOR 2025

TOURISM HKTB
THEMATIC STAGED ‘ &
SYMPHONY
OF LIGHTS

CAMPAIGN EVENTS

REVAMP

T E ) NATIONAL
PAN DA V V [ “VT.I‘; ': ' h a4 bl GAME
(@) 1t SRR T B S = HESk
World Tourism Cilies Federalion i

2025 ﬁﬁfj";&iﬁﬁr—ﬁ Mas 50 Best Collaboration
BUREES J—

| ONG KONG Y ‘r’
A“ ’ BaSEI %%NE@'MK)D COLDPLAY
20" Anniversary RUGBY SEVENS CONCERTS/
MUSIC FESTIVALS

Global Collaboration @Kai Tak Sports Park



| PROMOTE MUSLIM TOURISM

Accreditation Status

146
W@ﬂﬁ Halal Restqurants

,;"/

“' “’ \’)\:- ,'
M
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O T Nk

khg(

a0

Hotels

S

Atractions & MICE Venues

crescent
sesswo. rating

HONG KONG
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First High-end Chinese Restaurant Cerlified
as “Musllm frlendlv R s’raurcmt”

FOORAN WL, AALIANE ‘BRINEE, ZERND
WRLPQRN [ PAREIREN (& I AREOEARERS IS
BERMANENAR S| 2S NERESUNMITANSR 'R
SRl nunnw B L1 L
T TTCE S T T E T S RSt

SNRVAIRERVEERN RENn

LR
TNERN RN

~ ASMORGASBORD OF
[HALALFRIENDLY DISHES

(as of mid-Jan 2025)



| 2025/26 STRATEGIC FOCUS B SIS

BIGGER & BETTER BOOST LONG-HAUL &

NEW TOURISM TRADE SMART
EVENTS & GROW NEW
THEMATIC CAMPAIGN EXPERIENCES DEVELOPMENT SEGMENTS TOURISM
THEMATIC CAMPAIGN DEEPENING STOPOVER PRODUCTS BOOST LONG HLL SMART TOURISM
EXPERIENCES X with airlines & trade Live travel map | Al Travel Hub
AMBIENCE partners Gamification | Analytics

» AISLIM-FRIENDLY

Eaucation | Accreditation

Promotion
REVAMPED SYMPHONY OF LIGHTS PROVZTe GBA/ GROOM
COMMUNICATION REVAMP N.ULTI-DESTINATION India / Vietnam / Middle East
APPROACH SECURE
Seasonal themes MLC/ SEA/ TW/ KR
Int’l di t hi
i edia PArmEniip 4'd PARTY EVENT QUALITY PRODUCTS DRIVE MICE
SUPPORT & SERVICES BUSINESS
NEW EVENT SCOUTING “EVENT +” DRIVE CRUISE
encourage stay & spending BUSINESS

HKTB MAJOR EVENTS
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[DNG KONG CHINESE NEW YE

L
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! / \ ) Unfold a year of good fortun @3:'@
7NN MEHE BRI s

o \*® DiscoverHongKong.cém @5ty

= TOURISM BOARD
~7 BRIRERES

g HONG KONG




SOCIAL PROMOTION
I FROM ITINERARY PLANNING TO CULTURAL STORIES f @ @

CNY Bucket List Cultural stories and blessings of CNY

 ERGEERERIE o o S

- -

Ve reig '__

DNG HONG

=

\ e &.“ -:3: " ';.M.a,-
B2 [E 3 2 I AR ICNYNP Must-go photo- Digital / Interactive Celebrities’ + Pandas’ blessings

Sneak peek worthy places Fortune-enhancing « KR group - Kelper
Experiences « Twin Panda Cubs blessings



| WORLDWIDE PROMOTIONS

R — Thailand

" « Temple Guidebook by Thai artist Painterbell

* Lulu the Piggy amulets

aounduivdoenvua:

annuopwiiGnuwine
saulvSanuena Lulu the Piggy
danZoviurt

TV Live
Broadcast

~rerve .

—Th.e Philippines / Indonesia

Media interviews with ICNYP Filipino &
Indonesian performing groups - Canlaon
City Pasayaw Dance Troupe and Bravery
Dancer

~ Satellite : © "“CNY Good fortune™- themed media drop

B o= e sl v e e = s it — — - Te IManis Thwes

HONG KONG
A z TOURISM BOARD

S5 EERERES

— Americas

NBC

e Morrin¢ 'V * Interview with Top
“cgment with Chef judge Mijune
Chef Curtis Stone Park in Morning TV
on CNY Recipe Show on CNY food

ambin _'?';”: r

* Magic Radio inferview with
Chef Dan Lee & content
creator Shu Lin on CNY

Mag_lg

RADIO



I MAINLAND PROMOTIONS Holiday Period: 28 Jan - 4 Feb (8 Days)

Douyin KOL Collaboration XHS Collaboration
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I MAINLAND PROMOTIONS Holiday Period: 28 Jan - 4 Feb (8 Days)

Media Coop x Celeb Engagement § Marketing Campaigns Trade Promotions

pay-L oz BUEE &
@ﬁmg @ e 27 | Alipay -\ e RET Wik
BRI FEEEMER - T EEXHE HEGBARSHEE RaEREES - BFI18HIRFEME
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| TAIWAN PROMOTIONS

« Media Gathering

* News Release
- Satellite TV Live

Broadcast
(29 Jan 2025)

€ uNeTODAY yahoo!/

PR Value
HK$2.5M

FEMEMEE TR ZE2XTRAE
oRw

THEENN

MEERRYT - FAMEIE - {EE
BEA WS EL « REGESMERERL
MRSATEHE AFE2FXRN—E
i} -

(FBAFE, "ERHFDETRHZ
%1 FY-RAEIE 55 A LNE
SRE

s/ e

Social Reach: 100K -

Views: 110K

HONGKONG s3

5 B

Holiday Period: 25 Jan - 2 Feb (9 Days)

Airlines’ Coops

- Travel agents’ wac cage promotions

D
Al

(8@ Ul [ Aka
N+GEn_E D8
ARRBSXENN3IE

onss aan
1 : 1 o
-

H -

$38,800

(SN SmNaX

BAGETANNR2E

$38,800

LICN TRAVEL
Bt M

v CEENED o
< @-'3-.

LEL LU R b
MR NRD S RN D N R
AR-SEABN-TEINN S

LWHEGY R ARS Y o
R oreraaront TEER | WS

EIX2 MET(K....

NT$13,900

HEFARTHREN
HiWERAIH(E...

NT$20,888




| SEA PROMOTIONS

Trade Promotions — Social Media Posts PR & Marketing

— Malaysia — Indonesia

tiket @ com g’ A

Eksplor destinasi seru

di Homng Kong./

;',v 1 yl’ ';I ;
CRINESE
WEW TEAR
CHoNE NenE, o
oy

Diskon hingga Rp400rb
Kode promo:
o v 1331 Jsmd PO

e

Tiket.com

Sedunia

AirAsia

Holiday Malaysia: 29 Jan - 30 Jan (2 Days)
Period: Indonesia: 27 Jan - 29 Jan (3 Days)
Vietnam: 25 Jan - 2 Feb (9 Days)

— Vietnam —  — Malaysia

- CNY Sorg M\ FEE—EF

o Ccop wiaiikTok for Branded
Mission and Branded Effect

PR Release & Coverage geiyV)

Views
In 3 weeks

SaigonTourist ¥ E The Kuans Family

> 154K 64K

Weare mthe Hong onp Towrioe
Basrds CNY Lurchean

1T | UK PAVILY 2005 RRIEEE « Jestione fin, Mk & Perry X (Offcid MV)

@ D EW T Ak O




| EVENT OVERVIEW (Feb & Mar 2025) BERE

Sports, Arts & Culture, Concerts

World G ar a.frix LIV Golf Creamfields

\29 Mar) (7-9 Mar) (8-9 Mar)
“‘ - ’ » \

.
PEDN
- *_. L
I‘b'l o,
’ o —
k-
” .’ oy 4
,
,

. PRSI R )
ComplexCon Art Central Art Basel Hong Kong Hong Kong Sevens
(21-23 Mar) (25-30 Mar) (26-30 Mar) (28-30 Mar)



| EVENT OVERVIEW (Feb & Mar 2025) B RS
Meeting, Incentive, Convention & Exhibition (MICE)

l-.ignwgm:(ong International Jewellery Show EPLUS
@ HKCEC, Hong Kong FRAR SR

Crypto's Most

y Sth anaual e 1
Influential Event = Technology for i
Change Asia
The #1 Destination for Dealflow Comactig buness s e

Consensus Hong Kong 2025 HX1 D C K International Twin Jewellery Economist Technology for Change
(18-20 Feb, 6,000 non-local visitersy 2ow (4-8 Mar, 65,000 non-local visitors) (12-13 Mar, 350 non-local visitors)

Connect
Marketplace
Hong Kong

Museum
Summit
o 1BE - _1:‘.;::_:;‘».'.,

v,

Connect Marketplace HK THREE - VISION | 2025 HK Convention Museum Summit 2025
(19-21 Mar, 5,000 non-local visitors) (21-23 Mar, 2,700 non-local visitors) (28-29 Mar, 500 non-local visitors)






| HKTB TOURISM OVERVIEW 2025 ¥ e

Date: 20 March 2025 (Thu)

Venue: Hong Kong CCnveriiion
and Exhibition.Cenire (HKCEC)

SAVE THE DATE !




I HKTB PARTNERNET

2 8 HONG KONG
== SBIRERES
2 partnernet@hktb.com
éz PartnerNe =z [EEEEECI Y/ P == v | Q=Es
= B’ B K ¥ B
EITENRE ERTIE MEEZEIL TEEE WE R B S

SRRE 2 3

Partner

Ne

B ET
%= A i

a :
ZRREON EEEERESLH
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mailto:partnernet@hktb.com

HONG KONG
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