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Hong Kong
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Save up to 25%
on Hong Kong activities
like Disneyland and more

Tactical Co-op Campaigns =
Dreaming > Planning > Conversio \IER\I i

Key retail partners \q
OTAs, e- re’rollers \}?Vv olesalers

Showca nd value adds B ——

Book now

POPULAR INDULGE

{ SRS Stanford Hotel Mongkok Park Hotel Hotel Vic on the Harbour
Airfare + 4 nights 3-star Airfare + 4 nights 4-star Airfare + 4 nights 5-star
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PROGRAMMES

Updates & Roadshows

Learning and Development

HKTB & FRIENDS
Chinese New Year Special Update

7 February 2023

Tuesday 12:00pm AEDT

Roadshows and trade updates

Destination webinars and podcasts

Partner conferences and events — AIME, CLIA

Airline learning hub partnerships and training programmes
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