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Rising demand for Growth driven by

long-haul destinations increased flights
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Leverage “Hello Hong Kong”
“\(‘3 to reaffirm the city's appeal

Target, inspire, engage &
and convert audiences .@
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Partner with media, frade
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Reconnec’r with pdr’rners
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6-8 November 2023

WORLD
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5-7 March 2024

"HELLO HONG KONG launch

MARCH 2023 - [TB, BERLIN
120 trade and media partners
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Fgos’ring the Council Meeting (Nov)

3Reconnec’r with partners

- 21 frade partners

- 2,800 hosted MICE buyers
- 9,000 visitors expected
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