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\MARKET OUTLOOK

Strong Rebounding ?W%osspor’r
inbound recovery outbound travel | V&% "nenetfration
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\MARKET OUTLOOK

= Mass volume = Flexible tour products
= Strong consumer trust = Tactical consumer reach



\MARKET OUTLOOK
onv

Overseas fravel Sensitive 2

= "Expensive”

"Wait" and see

O

Consumer Sentiment
(= Our Challenges)



(O% Confldence

of both trade and consumers




Develop attractive tour products ol
g Q Connect travel agents and suppli \SI\E\N ?'
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\\STRATEGIC FOCUSES

Work closely with ommeb\'ﬁ?s

1610‘%%emg s Believing'" - Trade Fam

?OV\ “\( v’;f,'iq Organise more fams for travel agents

Endorsement from Influencers

Tv

1 Engage influential TV channels
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\\ PROGRAMM

'l Trade

FAM Tours

Travel Mission




PROGRAMMES

2 Consumers
TV lnfluerncers’

\ ____endorsement endorsement
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