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Market Performance

TOTAL SEA

ARRIVALS 2023

2.17M
(69% recovery)

191K (129%)

Feb 2024

2018 2023
Source: Immigration Department

Note: Provisional figures for Feb’24 based on arrivals by Nationality



Market Performance

OVERNIGHT 

ARRIVALS

1.85M
(73% recovery)

LENGTH OF STAY

3.7nights

(2018 LOS at 3.4 nights)

Source: Immigration Department



Market Performance

The Philippines

764K
(85% recovery)

Nov & Dec 2023 surpassed 2018 arrivals

ALOS 3.5

(+0.3)

150%

Feb 2024
Fastest growing 

economy across SEA

Source: Immigration Department

Note: Provisional figures for Feb’24 based on arrivals by Nationality



Market Performance

Thailand

450K
(79% recovery)

ALOS 3.8

(+0.2)

166%

Feb 2024
Outbound travel

will   10% in 2024

Source: Immigration Department

Note: Provisional figures for Feb’24 based on arrivals by Nationality

Nov & Dec 2023 surpassed 2018 arrivals



Singapore

400K
(66% recovery)

ALOS 3.8 

(+0.5)

95%

Feb 2024
Outbound travel

surpass 100% recovery

Market Performance

Source: Immigration Department

Note: Provisional figures for Feb’24 based on arrivals by Nationality



Malaysia

258K
(51% recovery)

ALOS 3.9

(+0.5)

110%

Feb 2024
Weakening 

Ringgit

Market Performance

Source: Immigration Department

Note: Provisional figures for Feb’24 based on arrivals by Nationality



Indonesia

252K
(59% recovery)

ALOS 3.9

(+0.6)

101%

Feb 2024
Weakening 

Rupiah

Market Performance

Source: Immigration Department

Note: Provisional figures for Feb’24 based on arrivals by Nationality



Air Capacity

INDONESIA

THAILAND

SINGAPORE

THE PHILIPPINES
2023 : 63%

MALAYSIA VIETNAM

Positive growth across all markets in Q1 2024 against 2018

Q1 2024 : 85%

2023 : 46%

Q1 2024 : 73%

2023 : 52%

Q1 2024 : 63%

2023 : 70%

Q1 2024 : 87%

2023 : 62%

Q1 2024 : 84%

2023 : 53%

Q1 2024 : 71%

Source: Cirium



Market Outlook



POLITICAL
▪ Mostly stable, unlikely to 

affect travel sentiments

▪ Closer bilateral relationship 

between China & ASEAN 

with mutual visa 

exemptions

ECONOMIC
▪ Regional average GDP 

growth at +4.7%

▪ Positive GDP Growth 

especially in The 

Philippines, Thailand      

& Vietnam

▪ Inflation to ease

TRAVEL
▪ Travel revenge 

continues into 2024

▪ Hong Kong is 

trending in SEA

Market Outlook



Market Trends



NEXT BIG CONSUMER FORCE INFLUENTIAL

1 RISE OF GEN Z

Market Trends



Nature and outdoor adventures (59%)

Theme parks (53%)

Cultural offerings (51%)

54%

Want to explore new 

destinations in Asia

70%

90%
Prefer to travel in groups

61%
TikTok is the most popular 

social media platform

SOUTHEAST ASIAN GEN Z

Market Trends



Volatile economic outlook & inflation

2 RETHINK SPENDING

Market Trends



Overall Vibes

Arts Sports Events

Determining their best value in travel

Culture Great Outdoors Culinary

3 SEEK MORE FOR LESS
Market Trends



Strategic Focus Areas



Build Market Dominance

BUILDING AFFINITY WITH GEN Z

SPIRITUAL TOURISMREACHING THE AFFLUENT

TAP INTO SOFT POWER

01

03

02

04



Build market dominance

BUILDING AFFINITY WITH GEN Z

Grow share of voice on Tik Tok

• #1 social media platform

• TikTok-centric marketing campaigns

• Build a community of Gen Z advocators

• Trend-jacking



Y2K Digicam 

Photography 

Nature & Outdoor 

Adventures
Nightlife

BUILDING AFFINITY WITH GEN Z

Build market dominance



Collaboration with lifestyle & 

travel brands that vibe with 

Gen Z

EVENT PARTNERSHIPS

BUILDING AFFINITY WITH GEN Z

Build market dominance



Showcase Hong Kong creatively 

through movies & dramas to create destination hype

TAP INTO SOFT POWER

Build market dominance



REACHING THE AFFLUENT

Build market dominance

Profile arts and dining as key experiences through 

event partnerships, media FAMs and media co-ops



SPIRITUAL TOURISM

Build market dominance

Hello Good Fortune 

DHK page 
LINE - Interactive

Fortune Sticks Campaign
Media Co-op



Build market dominance

Trade Partnership
Master Katha at Media 

FAM and TITF Travel Fair

Enhanced MICE

Great Fortune Hong Kong

SPIRITUAL TOURISM



Maximise conversion

AIRLINES

BANKSMAJOR TRAVEL AGENTS

ONLINE TRAVEL AGENTS

01

03

02

04



Cathay Pacific (SEA) Singapore Airlines (SG / ID) Garuda (ID)

AIRLINES

Maximise Conversion

Constant renewal of content to entice airlines customers



Air Asia (TH / MY) Scoot (SG) 

AIRLINES

Maximise Conversion

Strong events calendar work well for tactical push

Cebu Pacific (PH)



TRAVEL AGENTS

Maximise Conversion

Establish Hong Kong as top of mind destination



TravelokaKlook Trip.com Tiket.com

ONLINE TRAVEL AGENTS

Maximise Conversion

Leverage reach of online travel platforms to amplify drive to conversion



BCA (ID) KTC (TH) UOB (SG)Krungthai (TH)

BANKS

Maximise Conversion

Incentivise cardholders to make bookings with their preferred banks



Growth Engines

01
MUSLIM TRAVEL 

DEVELOPMENT

02 03
NEW MARKET 

VIETNAM
MICE



MUSLIM TRAVEL DEVELOPMENT

Growth Engines



270M Muslim

community in SEA
Indonesia – 231M

Malaysia – 20M

Steady recovery,

forecast 230M 

arrivals by 2028

Actively pursued by

competitor 

destinations

SEGMENT POTENTIAL

Maximise Conversion



• Create Muslim-centric visuals and content

• Grow SEA Muslim KOLs & content creators

• Strengthen connections with trade & media 

partners 

• Roll out Muslim-centric travel campaign 

MUSLIM TRAVEL CAMPAIGNS

Maximise Conversion



NEW MARKET : VIETNAM

Growth Engines



Outbound 

Potential
Affinity to 

Hong Kong

Air 

Connectivity 
Visa 

Relaxation

VIETNAM MARKET POTENTIAL

Maximise Conversion



Mass 

Affluent 

Travel 

Deals

Creative Content 

Creation
“Old-Meets-New” 

Affinity

INSPIRE DEMAND

Maximise Conversion



MICE Connect Hong Kong Team Building Activities

Growth Engines



SEA Performance

• 124,000 pax M&I arrivals

• 24,000 received Hong Kong Rewards

Trade & Corporate Events

Programme updates and 

destination highlights

MICE Mega FAM 

First-hand experiential 

itineraries

MICE Trade Shows

Business networking

Great Fortune Hong Kong

Customised temple 

programs for Thailand

Growth Engines

Continuous efforts to pursue M&I arrivals through

targeted outreach and enhanced experiences





THANK YOU
TERIMA KASIH · SALAMAT PO · CẢM ƠN · ขอบคุณ
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