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2023

Arrivals

MARKET PERFORMANCE

USA 595K
(46% recovery)

% Recovery (2018 level)

76%
55%

LENGTH OF STAY

23 H2 4.2nights

(2018 LOS at 3.6 nights)

Source: Immigration Department, Cirium

Note: Provisional figures for Feb’24 based on arrivals by Nationality



2023

Arrivals

MARKET PERFORMANCE

CA 209K
(55% recovery)

% Recovery (2018 level)

82%
70%

LENGTH OF STAY

23 H2 5.0nights

(2018 LOS at 4.2 nights)

Source: Immigration Department, Cirium

Note: Provisional figures for Feb’24 based on arrivals by Nationality



MAIN PURPOSE OF VISIT

Overnight Arrivals

Solid demand of VFR

Slower recovery of Leisure

‣ Limited air capacity and high 

airfare

Exceptionally strong 

momentum for en-route, 

exceeding pre-pandemic level

‣ Driven by a restricted recovery 

of flight capacity between N. 

America and the Mainland

Source: HKTB Departing Visitor Survey (DVS)

Note: Others include health/ medical care, banking/ personal investment, study/ examination/ education/ training (non-business)



AIR CAPACITY Seat Capacity Recovery Q1 2024 vs 2018

Source: Cirium

Los  Angeles



Uncertain

SENTIMENT

‣ Geopolitics still 

‣ impacting travel to 

‣ HK/ China

‣ US elections may have 

‣ short term impact

MEDIAECONOMY

‣ Inflation & interest rates 

     easing

‣ Growing US economy, 

     Canada slow-down

ShiftingAdjusting

‣ Digital and streaming 

‣ SOV increases

‣ Broadcast news credibility

‣ remains strong

MARKET OUTLOOK



CONSUMER

TREND

AI-driven personalised planning, 

reprioritisation of travel budget…

AI in travel-

planning

Audio marketing 

will grow
Travel spending

reprioritisation

News discovery 

on social 

media

Frictionless 

online 

booking

Agents still 

matter



CHALLENGES & OPPORTUNITIES

Capacity

• Russian airspace ban for N.A. carriers

• Very gradual resumption of Chinese carriers

• Air fares still high

Keen competition

• Airline route expansion

• Airline partnerships with NTOs

• Other NTO to NTO cooperations 

Luxury & Bleisure

• Go further - Asia high on bucket list

• Longer stay 

• Multi-destination 

Travel Intent

• Cultivate affluent

• Motivate/Influence bleisure travellers



KEY STRATEGIC FOCUS:

From recovery to conversion

Magnify visibility in target segments and 

convert into incremental arrivals 

Leverage unique Hong Kong experiences to excite audience

Ensure Hong Kong is an integral part of 

any trip to Asia

1

2

3





WORKING THROUGH THE FUNNEL

Motivating through premium 

power content partnerships
Reaching targeted audience 

with programmatic
Tacticals leading to 

conversion



...TO INFLUENCE

Conde Nast Business Insider Toronto Star



...& CONVERT
Through OTA and traditional channels



CONTINUING DOWN THE FUNNEL

More inspiration Consideration Conversion



WITH POWER COLLABORATION



...DRIVING CONVERSION
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