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{ MAINLAND ) [ NON-MAINLAND |

34 Million PN 27% vs 2023 10.5 Millio 44% vs 2023
(million) Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec (million) Jan Few % Jul Aug Sep Oct Nov Dec
3.0 32 31 37 N o 10 12

. 2.6 ; : : :
2024 ~25 25 2.3 o 34 3
M.S 2.3 29
1.1

- 08 08 08 0.8 08 — —— 70
0os 09
/////gg/as 05 06 06 06 06

2023 0.3 2023 02 04
A 2 496474193% +25% +8% +1“«K‘65+7% +6% +16% +5% +5% 202412867 +114% +94% +56% +42% +34% +28% +24% +26% +25% +18% +18%
v 220 72% 74% 7% 74% 75% 0% 79% 81% 76% 76% 73% 79% v 22 N% 1% N% % 69% 72% 72% 73% 74% 15% 77% 79%

Source: Immigration Department; OAG/ IATA



[ TOP SOURCE MARKETS |

2018
#1 MAINLAND
#2 TAIWAN
#3 S. KOREA
#4 JAPAN
#5
#6
#7 AUSTRALIA
#8
#9 MALAYSIA
#10

2024 SOURCE MARKETS MAINA
MAINLAND Oz’g%
TAIWAN s " “ FF “ V \EN:
PHILIPPINES R PHILIPPINES
USA A A\ @ USA
S. KOREA A X < \ < #5 SOUTH KOREA
JAPAN “ . #6  JAPAN
THAILt\KéB #7  THAILAND
SINGAPORE #8  SINGAPORE

MALAYSIA

TR

#9 MALAYSIA
#10 INDIA

CHINA

2024

34.0M
10.5M
1,245k
1,194k

884k
855k
560k
522k
466k
406k
378k

2024 vs 2018
677
73%
627
129%
667
58%
427
93%
87%
75%
90%



MOMENTUM
GONTINUES

IN 2025

JAN - FEB 2025

nKis 10

A+

2 7%

MAINLAND

NON-MAIN 5
QV ERW‘ENEH%S\I%

INDONESIA

JAPAN

SOUTH KOREA
LONG-HAUL

AUSTRALIA

2025 2025 VS 2024

6.5M
1.9M
1.1M
211K
741].4

118K
248K

0.5M
81K

+4%

+20%

+26%
+27%
+46%
+31%
+34%

+20%
+34%

Source: Immigration Department



2018 2023 2024

29& . 86 87 8.8

(OUT OF 10)

4 92, 94. 94

REVISIT INTENTION

15

RECOMMENDATION

VISITOR
EXPECTATIONS

92, 93, 94

Source: HKTB Departing Visitor Survey (DVS)



"AI.F 0F Overnight Lengih of Stay 0
Visitor
VISITORS AL ‘2

Overall

STAY OVERNIGHT " ‘@Bd-‘()@(

Non-Mainland 66%

Source: Immigration Department



NON-MAINLAND PER-CAPITA SPENDING (OVERNIGHT VISITORS) TOP 3 HIGH SPENDERS

VISITORS SPENDING EW 207_5
ExcEEns C)VERALLhb @V&RY $10.2k  $7.5k $7.2k

MIDDLE SOUTH &
PRE-PANDEMIC TO\W“\'& OO0 00 Teaqr LONG oumhEast

NON-MAINLAND S$5,700 S6,600 > (GCC) ASIA

’

Source: HKTB Departing Visitor Survey (DVS)



OVERNIGHT VISITOR SPENDING
{ MAINLAND ] { NON%NLAND ]

2018 2023 2024 2018 Q
Average Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Avera 1 Q2
— $6.5k ———m> +— S5k —) Jk — — $6.6k —>
ERV A o

TOTAL ¢, PN \SM OVOTAL

6.6k $5.7 3K _$6.9k $6.8k $6.6k $6.7k $4.4K
239k _55.7k_sadief () 4.9k
: » ) 14 A ° $4.5k $-4-.6k
= = TN
AW T 2K s20k s20k  $2.0 $2.2|_<J=,_'_’:_§_2_'_6.'f ...... $27k$26k ..... $2.3k  $2.3k  $2.3k  $2.3k  $2.2k
I - 212K sUdkTTSTORTTTIT2k ST.8K __ommom e S2.3K 822k S22k RO ISR gy
““““ S1.8k g1k $1.5k 1.5k
$1.1k $1.0k $1.1k $1.1k b s1.k : $1.4k $1.4k $1.3k $1.3k $1.4k

Source: HKTB Departing Visitor Survey (DVS)



MICE SEGMENT 2024 MICE PER-CAPITA

OVERNIGHT VISITORS PER-TRIF S¢:MIoNG
"IG"'“AI.“E ‘I .42 NS LT $7,é00 > 40% HIGHER THAN

OVERALL VISITORS

PERFORMANCE ,
1} 5%

\.\\GB 1

Source: HKTB Departing Visitor Survey (DVS)




2024 2024 vs 23

31 +13

VISITORS INCREASE

R R
il - (BT

A

cans 150  (14)
THROl\J/CI5sI!ITISJI; 355k f63%

Source: Immigration Department



M1% 90%

90%
86% 877% 87%
7817 877% 877
7

HOTEL PERFORMANCE R~
8%

NO. OF HOTEL ROOMS WEW Q '
@ 2023 2024 OVZ é& \ Occupied by local: 21%

81K 93'( SM Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec
\)R\ OM RATE 1.6k

$1.5k

$1.5k
NO. OF H “B “O P SISk sk $1.5
Ak gp 3 212 ' _§1.5k

2023 1 ak 214K 1.4k $1.4k

291

S1. $1.3K _
2023 $1.0 $1.2k $1.2k 312k 7

Source: HKTB Hotel Survey
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Age 56+  Below age 35

~1 IN 2 ARE -
vo““ﬂ 202 Age36 55 . 49%
Tnn“EllEns SHORT-HAUL . 46..

LONG-HAUL " 39%

% Share of Arrivals - 2024




VIS ITO RS LOO K FO R PRE-PANDEMIC 2024
EXPERIENTIAL va'f,';;m';
TRAVEL onw?f‘

CONVENTIONAL
SIGHTSEEING

nKl

Source: HKTB Departing Visitor Survey (DVS)



25

ER\,\ CONCERTS THEME PARKS

varq
ae O @

GREEN CITY-WALK MOVIE CULINARY

VISITORS LOOK FOR
EXPERIENTIAL
TRAVEL
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OPPORTUNITIES :_nruljlomg ongs @ D> TOURISM IS EVERYWHERE

=3
sl ] il W 5 SEIZE OPPORTUNITIES TO
IDENTIFY, RESPOND TO & STEER

CHANGES

COLLABORATIONS

AIR CAPACITY NQ
RESUMING GOV MENT

POLICIES

INFRASTRUCTURE D> EVERYONE IS A TOURISM

AMBASSADOR



REGIONAL COMPETITION

STRONG HKD

GEOPOLITICS




Fo n EGAST 2025 2024
OF 2025 9 S 5,500 %kw\ew ‘

\§M NIGHTS 2 NIGHTS
@ 49 MILLIOI\“K“B “@ >
4 10% vs 2024 @)

8.8 /10 8.8 /10
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KEY GUIDING
PRINCIPLES

S OVERY 5 CLl

O\Nl‘r m ABOVE & BEYOND PURSUE QUALITY
\(“B VO NERNATIONAL A DESTINATION GROWTH
n POSITION




2025-26 HKTB

STRATEGIC
FOGUSES
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CES

STRATEGIG EVENTS + EXPERIE

02 _
BUNDLING N\Q\IER\"E\%)'
YEAR ROUND “B -‘O@&ﬁ MOTION EXCLUSIVE OFFERS TACTICAL GUIDE
REASONS TO visiT HK

TRADE COLLABORATION



g: %
Hong Kong Sevens k
HSBC Hong Kong 4-Star Package /i )
$ ! 685 "4
, )
’(

*\

HONG KO
TOURISM BO

/1 BUYTICKETS IN
ADVANCE

|~ EXPLORE OFFICIAL
WEBSITES FOR
PROGRAMME DETAILS

PLAN YOUR VISIT
T0 EXPERIENCE MORE

——.
A ——————— f
JIIIIIII_




TACTICAL GUIDE
Lo

EXCLUSIYE OFFERS

Xill)

KAI TAK HOT PICKS  ART & CULTURAL FASHION & TREATS

YOUR SUPER GUIDE TZ:!I{I;LD{ICE?JSETEJ;NETSEI; mgﬂﬁ 1 5 o o + O U T L E Ts

FTE KAl TAK
/< SPORTS PARK




INFLUENTIAL

KOLs &
MEDIA

TO EXPERIENCE

KOREA STAR

-

Wi Ha-jun
@ 12.5M followers

AUSTRALIA RU

Mati Glieau

@ 154k followers

MAINLAND SINGER

thmg Yuan

-

Eva Alicia
@ 920k followers

THAILAND STARS

-
- 5
. - -
-/ K
4 =
a s*‘,"g !
- =i
i b
S i 5
) By 415
N Eis
o Gl
O '$1:2
N
N

Boss Ryan Wilson

followers © 2.4M followers

PHILIPPINES ARTIST

Ciara Gan
@ 86.7k followers

UK RUGBY STAR

@ 37.6k followers

TAIWAN KOL

@mkkk.429

© 142k followers

WORLD'S #1 SNOOKER
PLAYER

dg i:;

Judd Trump
@ 299k followers

S. KOREA
PHOTOGRAPHER

@oliver travel
@ 651k followers
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Summer Viva includes Hong Kong
Disneyland 20th Anniversary & Ocean
Park: Panda Twins' 1st Birthday
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NATURE & ISLAND GOURM CALC

e N

NEIGHBOURHOOD A SYMPHONY OF LIGHTS
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OF HONG KONG

N orth: Robin’s Nest
. Country Par
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SEG“HE & |NLAN§:§_IH;EEAST ASIA /
BonsT LONG-BHCA?UCI.) I\SI\IRKETS
TARGET MARKETS &

GROOM

SEGMENTS

MIDDLE-EAST (GCC) /
INDIA / VIETNAM




M “ lTI- LONGgHgﬁ

DESTINATION __ .5, Cimezios) et
TRAVEL 10 MACAG
\_\\("B SHORT-HAUL @ GUANGZHOU / SHENZHEN

VISITORS
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PROMOTION IN SOURCE MARKETS

PROMOTION

MULTI




WSTINDO SMAILING T

Empowtriog Taseel Agerte

MULTI-DESTINATION -

- == = S ! .. 4 B . L®
T . - == = (A , (Shenzhen-Huizhou- Dongguun)+[}uungzhou
| . 3 : o : o0 5 B | -— = ~ S o =E ——— i = - ‘ :“l‘ 705~ g e "':»
Sy - e s - T i 13820 Dcmhenlﬂduvemberzml.
: . J -

PROMOTION

WSTINDO '

‘ - ] =’ x ! . &
' ' ' / : ‘ J TN (Zhuhai-Zhongshan-Foshan-Zhooging-Jiangmen)
me -—-—-"'_' : ! 13 & 20 October, 17 November 2024

n ..L.rlnLR'Jf

-y AL L
1 1 L D Ry
~ - . \\
1 . . Inclusions:
- 3 _

[\

- :." N\ + Hotel « Tour » Meals
LT

nKis 10

0ct2023 sep 2024 2025/26

Bangkok, Thailand Jakarta, Indonesia Europe



ELEVATING HONG KONG'S

MUSLIM

-FRIENDLINESS

EDUCATION PROMOTION

ACCREDITATION



ACCREDITATION
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ACCREDITED ESTABLISHMENTS

,» 95

HOTELS

iy 1@

o 5 100»1 60+

ATTRACTIONS & RESTAURANTS
MICE VENUES

From 2024 to Feb 2025
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EDUCATION
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HONG KONG
OURISM BOARD

HONG KONG
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STRATEGIC PARTNERSHIP

PROMOTION



ADVANCE

STUDY TOURISM X
(i) . 18 00T -

CONSOLIDATED  STEPPED UP EDU ION VISITORS SINCE * g | e —a— |
40+ POINTS OF LOCAL & MAINLAND JAN 2025 S B fosis,

INTEREST TRADE



"]
~

HONG KONG

TOURISM BOARD
EEIRERER




REINFORCE HONG KONG AS




£ CoinDesk Is'timein HK o nnect 2025 || !SSCR 15t time in HK 15t time in HK
19-21 March 22 f Y
consensus sl "odiee . 0 0 0 &
KONG |
HONG KONG ‘- e rUTURE 2 CURED BY HKTB,

d | : e THEFUTUR AID CE 20
l -‘.:;:'g:. . ‘\' Cgpnect . B
J I - £l : - . 1y
* A IRA) ||| &2 isscr202s ASIA PACIFIC 2025
i o U8 TR ol el e HRE ANNUAL MEETING Sy %
i S ‘ J i R, T‘ < HONG KONG o 4 P
11-14 JUNE 2025 1Y g

BROUGHTTO®' JU YCAN =

TO BE HELD IN 2025

e 56 170K

@ ASIA 2025 EVENTS ARRIVALS

HONG KONG %

One-on-One  Networking Educational Tradeshow ‘ggi', 4

Febru ary 18 - 20, 2025 Meetings Events Content

FOOTBALL
SUMMIT
i HONG KONG




1. IMAGE BUILDING 2. EVENT BIDDING J 3. FOCUS SECTORS 4. EXTEND &

MEETING A5 ELEVATE
HONG KONG, EXPERIENCES

I WHERE YOU CAN o BIDDING F*\" i [iNANCE
NCENTIVE NCHIEVE MORE SM L ' C* FJnD
88 ERBMEBEZ m MEDICAL SCIENCE

MER T v - € ~ HONG KONG HONG KONG INCENTIVE

- | .. o
|\4 ‘ :_ [ \ TG B A o /jf/r nlen(ten Hmbassa :f; 4 % I & T
E HON 3 KONG & GREATER BAY AREA = SeEEEEXNE p | LAY B o J
XHIBITION  [PURSNSHOTEi
STEAREE BT A AVIATION

CONVENTION




FUELLING ATTRACT DEPLOYMENT

cn“ISE WITH FUNDING SUPPORT
B“SINESS ELEVATE P ®\,
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50% PARTICIPATION FEE WAIVER FOR JOINING TRADE SHOWS
SUPPORTING N
UAE MAINLAND MAIN' & 3T JAPAN

TRAVEL TRADE -~ |
' 1TB AYEXPO

Ay %\ arabian '
n Enc " I N G & travel market® W’ ASIA w Japan

APF 20 5 MAY 2025 MAY 2025 SEP 2025
‘ v.All\LAMD SPAIN AUSTRALIA GERMANY

A" ABIAh
Ibfm \WORLD e

11111111111111111111111111111

NOV 2025 NOV 2025 FEB 2026 FEB 2026 MAR 2026



OUTSTANDING SERV]
AWARD !

RETAIL DINING



SMART
TOURISM

LORE THE VIBRANT /7y

KT 20:45

HONG KONG SUPER

4 MARGH

(&) Hong Kong Super March

U = NEIGI 'OU

&

2@ « UPGRADED PARTNERNET

ENHANCING
DISCOVERHONGKONG.COM

LIVE TRAVEL MAP

SMART ITINERARY PLANNER



UPGRADED
PARTNERNET

al & e

ENHANCE EXPAND UPGRADE
RESEARCH &  MARKET PROFILE USER INTERFACE
STATISTICS

Ina more
holistic approach

https://partnernet.hkib.com
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world Tourism Cities Federation

WTCF HONG KONG FRAGRANT HILLS TOURISM SUMMIT V
HREMHTRKESSEEE ‘%Wﬁé\, ER

15-16 . 4. ZWTEN‘&Q)\A , CHINA Organisers
SAVE THE DATE e o o
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HONG KONG TOURISM OVERVIEW
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