
Hong Kong Tourism Board

Tourism Update

(Redacted Version)



Tourism Update 24 / 4 

Visitor Arrivals to Hong Kong – 2019 
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1H 2019 

Daily arrivals: 200,000

2H 2019 

Daily arrivals: 80,000

Jan-Apr 2020

Latest daily arrivals <100

COVID-19

YoY%
Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec Jan Feb Mar Apr

1-152019 2020



Launched “Hong Kong is ON” to Drive Recovery at End-Dec 
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 Gathered over 500 offers from various sectors
 Over 3.8m page views in 2 months (early Dec 19 – end Jan 20)
 Good response from Hong Kong and overseas – Korea, SE Asia, India 
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COVID-19 Began to Take Effect at End-Jan 
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Daily Arrivals

18Jan arrivals 
163K

HKDL & OP 
closed

Mainland 
groups stopped

Mainland IVS and L Permit 
issuance stopped 

Closure of 6 entry ports

Only HKIA, HZMB & Shenzhen Bay open 

14D quarantine for 
Mainland arrivals

14D quarantine for 
Iran & Italy arrivals

14D quarantine for France, 
Germany & Japan arrivals

14D quarantine for all 
overseas arrivals 
(except Macau & 

Taiwan)

14D quarantine for 26 
countries from Schengen

Ban on all air 
arrivals

Ban on all arrivals 
from South Korea

1st confirmed 
case in HK
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Where We Are Now 

Visitor Arrivals

Avg. Daily arrivals 65,000 (end Jan)

Single Day arrivals <100 (Apr)

Air Capacity to HK

92%

Occupancy

33% Mar (Preliminary) 

Cancelled Ship Calls

97/208 AprApr

Retail Sales

44% Feb 

Restaurant receipts

14% Q4 2019

Affected MICE Events

68/350K pax Apr
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Instant Update on DiscoverHongKong.com 
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Maintain Hong Kong’s Profile  
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Overall Strategy 

Together with Hong Kong people to 
rebuild Hong Kong tourism 

Local 
Community 

Fans & 
Friends of 
Hong Kong

All Visitors
Mobilise
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Strategic Direction - 3 Phases

RESILIENCE RECOVERY RELAUNCH
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#MissYouToo

 Emotional appeal to rekindle the LOVE for Hong Kong 

 Not one-way but mutual love to show care and solidarity 

 Not a HKTB proprietary slogan, but a Thematic one that can be adopted 
& adapted by everyone

 Start from Local community, aim to go viral Globally 

 Organic, Social & Authentic 
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鼓勵大家分享香港的美好事物，

跟自己在香港、甚至世界各地的朋友互相打氣。
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#MissYouToo Community Campaign

From Community to Fans and Friends of Hong Kong

Testimonial

Approach

Trade Partners
(e.g. airlines, attractions)

Retail/Dining
(e.g. shopping malls)

Personalities
(e.g. Expats, Michelin Chefs, etc.)

13Tourism Update 24 / 4 



Key Considerations for Recovery 

 No local cases for 28 days

 Relaxed social distancing 

 Reopened attractions  

Tourism @Home

 No 14-day quarantine measures 

 Reopened borders 

 Resumed flights  

Inbound Travel 
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Tourism @Home

Rediscover HK

Themed itineraries across 
neighbourhoods

Boost Consumption

Hotels Retail

Attractions

Uplift Quality Service

Hospitality campaign

Harbour Gourmet

Wellness Culture Entertainment

Shopping

Dining

Tours
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Events
The World’s Greatest Party

Rejuvenate and differentiate HK by leveraging 

our HARBOUR for the Relaunch to mark the FULL recovery

City Events
Rugby Sevens, Clockenflap Music & Arts Festival, Symphony under the Stars, 

Great European Carnival, MAMA, Marathon, etc.

Wine & Dine 
Festival

Great Gourmet Feast

Cyclothon CNY Parade / 
Carnival

HK Arts Month
Harbour Lights Show

HK Winterfest & 
New Year Countdown

HKTB Events
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Strengthen Trade Support

HK$400 Million

 Covering local and overseas travel agencies, hotels, airlines,
attractions, and the retail, dining, MICE and cruise industries

Relief 
Measures 

Funding 
Schemes 

Worldwide 
Joint 

Promotions
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Relief Measures 

 100% Waiver of QTS merchants renewal fee  

 50% Reduction in QTS new joiners’ application fee  

 100% Waiver of participation fees for trade & MICE activities (over 40) 

 Subsidising air tickets and hotel accommodation for overseas trade & MICE 

activities 
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Funding Schemes – Travel Trade 

 Reintroduce Matching Fund for Attractions promotions 

 Increase HKTB subsidy to 70%

 Enhance “Explore Hong Kong Tours”  

 Increase HKTB subsidy to 70%

 “Explore Greater Bay Area Tours” Scheme 
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Funding Schemes – MICE & Cruise 

 Deploy additional funding to bid for large-scale conventions and exhibitions

 Broaden Small-sized MICE Group Funding Coverage 

 Lower entry requirement for ground operators 

 Extend to hotel sector

 Fly-cruise coop

 Increase HKTB subsidy up to 70%
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Enhance Worldwide Joint Promotions 

 Fully host travel delegations to Mainland and short-haul markets 

 Increase travel trade familiarisation trips to HK

 Enhance support for trade & MICE promotions in markets 

 Launch new MICE programme - MeetON@HongKong

 Organise international events with A-list leaders 
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