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Market Performance

TOTAL SEA
ARRIVALS 2023

2.17%:

(69% recovery)

191K (129%)
Feb 2024

Source: Immigration Department
Note: Provisional figures for Feb'24 based on arrivals by Nationality

85%
764k

250k -

Phlllpplnes

B I
450k B 66%
51% I 99%

Thailand Singapore Malaysia Indonesia

W 2018 2023



Market Performance

OVERNIGHT
ARRIVALS ==NGTH OF STAY
s G5M 3.7
1.8 5 M nighis
(15 recovery) (2018 LOS at 3.4 nights)

ource: Immigration Department



Market Performance

The Philippines
TE4N1

(85% reccNary)

Mov & Dhec 2022 surpacsed 2018 arrivals

150%
Feb 2024

Fastest growing
economy across SEA

Source: Immigration Department
Note: Provisional figures for Feb'24 based on arrivals by Nationality




Market Performance

Thailand
4AS0N

(79% recovens:

Mov & Dhec 2022 surpacsed 2018 arrivals

166%
Feb 2024

Source: Immigration Department
Note: Provisional figures for Feb'24 based on arrivals by Nationality

RS
R

="
R
~cLOS 5.

(+0.2)

O &

7,0
Outbound travel
will 4 10% in 2024

RO ST ELLUR TR
| apinti_y



Market Performance

Singapore RO
i S
405

ALCE 5.8
(66% recoveny: (+0.5)
o &
a
Outbound travel
surpass 100% recovery

95%
Feb 2024

Source: Immigration Deparfment
Note: Provisional figures for Feb'24 based on arrivals by Nationality




Market Performance

Malaysia RO

(51% recovery: (+0.5)

110%
Feb 2024

Weakening
Ringgit

Source: Immigration Department
Note: Provisional figures for Feb'24 based on arrivals by Nationality

2ESK o




Market Performance

2TER

(59% recovens:

N

101%
Feb 2024

Source: Immigration Department
Note: Provisional figures for Feb'24 based on arrivals by Nationality

Weakening
Rupiah




Air Capacity

Positive growth across all markets in Q1 2024 against 2018

THAILAND ‘.” THE PHILIPP!NES
2023 : 63% 2023 . 707%
Q1 2024 : 857 Q12024 : 87%
MALAYSIA S ViEINAM
2027 1 46% p R 2023 : 62%
Q1 2024 : 73% ‘ j ~d  Q12024:84%
INDONESIA SINGAPORE
2023 : 52% 2023 : 53%

Q1 2024 : 63% Q1 2024 : 71%

Source: Cirium



Market Outiook
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Market Outiook

POLITICAL

= Mostly stable, unlikely to
affect travel sentiments

= (Clz5er pilateral relationship
between China & ASEAN
with mutual vica
exair ptions

ECONOMIC

= Region=! Zverage GDP
growth at +4.7%

= Posit've GLP Srowtid
23ecially in The
Philippines, Thailand
& Vietnar,

= |nflation to ease

®
28

TRAVEL

A ¥

= Travel evany?
continues i 2024

= Hong Konao ic
uenading in SEA
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Market Trends

1 RISE OF GEN Z

INFLUENTIAL



Market Trends

SOUTHEAST ASIAN GEN Z

®@ 70%
@ Want to explore new
------ ' destinations in Asia t

n7s
QC/U

Prefer to travel in groups

£4%
éxé Nature and outdoor advert:;cs (59%)
é‘éx Theme parke ‘Z350)

Zunural offerings (51%)

61% ik ) «,jgi.}ﬁ |
TikTok is the most popular : ,
social media platform




Market Trends

2 RETHINK SPENDING

T
) .u.ul?““‘['ﬂ! tg“iu‘r.‘!‘ g

Volatile economic outlook & inflation



Market Trends

3 SEEK MORE FOR LESS

Determining their best value in fravel




Strategic Focus Areas

1 su 3
Build «J Tap Into
Market Dominance Growth En’nes

f_—#lj.gé] e uY\xgximize ﬁ-

Conversie




Build Market Dominance
Nk = .

REACHING THE AFFLUENT



Build market dominance

BUILDING AFFINITY WITH GEN £

Grow share of voice on Tik Tok

« #1 social media platfnri; wﬁef:gymmgm
HENGIKONGE 8

« likTok-centric marketing <emgaigns

 Butid a community of Gen Z auvocators

e rend-jacking 0




Build market dominance

BUILDING AFFINITY WITH GEN £

LaanaiFonggg‘ |
ey

Ll A.).J i

Y2K Digicam Nightlife Nature & Outdoor
Photography J Adventures



Build market dominance

BUILDING AFFINITY WITH GEN Z
:

Collaboration with lifestyle &
travel brands th=2* v pe with




Build market dominance

TAP INTO SOFT POWER

Showcase Hong Kong creatively
through movies & dramas to create destination hype



Build market dominance

REACHING THE AFFLUENT
PRESTIGE tHh MEGA DORFICIF

PRESTIGE

FIVE SENSES  TRAVEL

THE JOURNTY T - wARD

~"_. upper House — Hong Kong

WELCOME TO HONG KONG'S THE UPPER HOUSE, WHERE THE BENCHMARK
FOR SERENITY, LUXURY AND SOPHISTICATION 18 SET, MAKING IT AS MUCIT A
FAVORITE WITH DISCERNING LOCALS AS 1T 1S WITH VISITORS.

dres

including is Ragship Can

restaurant, The Legacy House
saine fame belmed by chef Li Chi Wai. The

for lichelin star within ribute to Dr

h s Cheng YuTung thep

Cheng
Brimming with culture, stye
and a diverse array of lavaurs.

e than just a
nmetropolis

isencaprulated at DarkSide

ropolis, earing its reputation
oty ha e shoopn

Malayia
bospitality

WHERE ART \\D
DESIGN CONVERGE

I
R
s

ol and naure eserves. ‘s st st male. The

Profile arts and dining as key experiences through

event partnerships, media FAMs and media co-ops




Build market dominance

SPIRITUAL TOURISM

Z amvnlly
17:04 ol T @) (%] o
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G Translation Available X s Lifufurkoidu | HIGHLIGHT aanam iy EP100
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uazadauMASRUBENTAIS Vo see more
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Hello Good Fortune
DHK page

LINE - Interactive
Fortune Sticks Campaign

Media Co-op



Build market dominance

SPIRITUAL TOURISM

Bieas fens fing
ff

miAvdmsuasuisantnaimniu!

GREAT' *

WW(M%@

Wﬂ'l’lﬂﬂﬂm mumdnaﬂmmnﬂu
ﬂEI'NU?JE 1 ﬂll -nm kil N\ﬂﬁN 2507

A s

L @ o .
g ' (((0))
\

uluﬁn
10 Audllal

dnsnisv1n MEHK

~HROD

0@@

@mehk
W3t Indibuiten W ! Mini Workzhop \arAnd i
i mhmia e Baumdn hmamels
rusATTRRI

e e Oonnaouuaou ‘ :
Master Katha at Media Enhanced MICE
FAM and TITF Travel Fair Great Fortune Hong Kong

Trade Partnership



Maximise conversion
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BAUHINIA CRUISE NCONGC PING TRAM-O-TRONIC

AIRLINES ONLINE TRAVFI "ZciniS
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Maximise Conversion

Cathay Pacific (SEA) Singapore Airlines (SG / ID) Garuda (ID)

 —— v Fly to Hong Kong with Singapore Airlines (\ Garud>'~ " __.csia @

rebrua

Sambut Tahun Baru Imlek dengan Penerbangan Menuju Hong Kong
bersama Garuda Indonesial

Rencanakan perayaan Tahun Baru | lek Ar 33 de yg an 2n an. v kan
penawaran khisus Tar 'da Inc one sic untul rute. skita Hong ong
mulai dari Rp4.¢ ju 3

fc el :ngkar avar... *.at >e|engkapnya
Garuda Indong

T®Hello Hong Kong = Hell Takes

'@l

Watch Lifter  Share

Watchon (@8 Youlube

The great roaring dragon of Asia, Hong Kong is a b
nouth-watering dim sum to breathtaki

isure. It is a city-state, steeped in rich cult
fe, Hong Kong also offers

nd history, with much

Promotional Fares to Hong Kong

Sale period: Between now and 21 February 2024

Outbound travel period now and 13 November 2024° <3
“Selected periods only. Blackout periods apply y- X

Explor i 5-STAR

9The Pealgglong Kong E - 3 ,.»f'/ AIRLINE

Business Class fare from Premium Economy Class fares from

Constant renewal of content to entice airlines customers



Maximise Conversion

AIRLINES

Scoot (SG)

ESCA™"  _ nUNG KONG -
a CITY FULL OF ADVENTURES AND o
ENDLESS POSSIBILITIES! NG

FILL UP ON ADVENTURES FROM

$130°

Book now

scoot z HONG KONG
*One way, faxes included. Terms apply. TOURISM BOARD
Travel period: 27 Feb - 14 Nov 2024 =

Supportad By

Cebu Pacific (PH)
g |

nong|Kong
adventures await!

“Temple Street

Sale Period: Feb 20 - 22, 2024 Travel Period: Apr 1- Jul 31, 2024

Supporiod By
Terms and Conditions apply.

| —
L — s
CAB Approval Nos. 1405-02-085.2024 iy ﬁ HONG KONG ‘//éet)u paC|F|C

ASC Reference Code: C00411022024C Y]
>~ TOURISM BOARD Let’s fly every Juan

Strong events calendar work well for tactical push




Maximise Conversion

TRAVEL AGENTS

[ Tour 4

You're invited to Hong Kong’s
2024 Chinese New Year!

Trdws:za:lan uowsiSovAaLsn

~\ S
AunwiSdanas “inwiskgalkas”

HELLD
DS pngfing  EAVITON fens. gens.

> CATHAY PACIFIC

HELLO HoNGKO

Jens fong. o RIS

m;/m

I :n k)

« BERAE N FRSHTE
< BARERELR: FRRE I
« Bk GARE LI

:umnn BAFRE D25

7 ARARY

mu!f 2024

1o
SSIARR TARK | SAme | RURE|
Pt

oz ] i
202083815,23 | 1083

g | e i *”;
N Tjﬁ FUN FACTS!

R, 0214223838 / (O 08118883818

NewShan

) Travel mmin s

Panorama
#siapliburan

Establish Hong Kong as top of mind destination



Maximise Conversion

ook tipeon I aveoka W —meeom|

l(y r inters llg

GEYTI G CI
ol
clly buzzif wi
m U to
(h ing
ello a!

for Flights, Hotels and Xperiences

with
More Affordable Er? Traveloka PayLater

5 5 “T&C apply
sk BREID o HieTonds Tucadl M

Leverage reach of online travel platforms to amplify drive to conversion



Maximise Conversion

s

Tl

\\,\éB HONG KONG

WORLD

S CENTRAL Thel Trip com ‘ ‘eHNf@W I\ W{K;M}

CREDIT CARD

90v01ASoVTUEToINY

CATHAY PACIFIC
annz
*E A - . G -
Disco r the Magic of Hong Kong Insuppor of
offo

tong Kimg

ey = S '

idoldlin " KSCFLYRK Hello Hong Kong!

From stunning skylines to picturesque islands, Hong Kong offers a wide range of attractions for every type of
s A X traveler, Be enchanted in Disneyland, visit the Big Buddha on Lantau Island, or get lost in the bustling streets of
dMSULONIOIAVIA A’SOOU’mVUhJ / AUBIaVNISIy Mong Kok. For a taste of Hong Kong's rich culture and history, be sure to visit the Victoria Peak, the Ten

Us! 1l IAfuleet th Trip.com, Bulssivuiorio sa inuuuofio (008U 7.5 Ksogindy) Thousand Buddhas Monastery, and the historic Kowloon Walled City Park.
fi naln v ondnudNgY
And of course, no trip to Hong Kong would be completed without indulging in some of the city's world-famous
$:0:108MM5904: 25 1.7, 66 - 31 .A. 67 | S:g:10anAUNT: 25 A.A. 66 - 30 1.6, 67 cuisine, from dien sum to straet food delights. S pack your bags, book your tickat and get ready for an

u L} in.ane of the world" exciting {

das1aonibe 0% IDoanMBrsIGuTILUY
90V 1 n.W. 67 -310.A. 67 mefusunsuriisu
1GUNY 1 N.W. 67 - 31 5.A. 67 livislua 5

Incentivise cardholders to make bookings with their preferred banks




Growth Engines

| @ %

| MUSLIM TRAVEL NEW MARKET
DEVELOPMENT VIETNAM
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Maximise Conversion

SEGMENT POTENTIAL W, o

270M Muslim m@)] Indorazia — 231M
community in SEA ! Malaysia — 20M

Steady recovery, '6‘ Actively pursued by
competitor
destinations

/I

EI[H forecast 22Civ
-~ arrivals by 2028




Maximise Conversion

MUSLIM TRAVEL CAMPAIGNS

Create Muslim-centric visuals and content

Grow SEA Muslim KOLs # zuntent creators

Suengthen connections with tiad= & nizdiu
partners

R2ll out Muslim-centric trave! cainpaign e

== Atra

ksi

SR EWENSEETURETIUY ahy)
Sumalumn i rlung iluny Dianay .




Growth Engines




Maximise Conversion

VIETNAM MARKET POTENTIAL

L f s -y
™ Z 2
I " ' R & '_'..l- e
& -y & ’ M 3
- X o i " \
» AN, . i '
e * ol - £ $ 2 &
A —_— T —
4 -t
: [
v
1 1

sn R U

FINGRIO
n - B» u: o1 | T
_ i; » _— /:

Outbound Visa ' Affinity to
Potential Relaxation Connectivity Hong Kong




Maximise Conversion

i
MtIMUSEUM| &
yis s SRR

WinterFest ,4_();:";

N EA e

KHOIHANH: HANG TUAN KHO1 HANH: HANG TUAN
Gla tu Glam ti GI& tur Glai

18.995% 3! Ne | 22.99:5%

19001839 travels

“Old-Meets-New” Creative Content Travel
Affluent Affinity Creation Deals




Growth Engines

N
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MICE Connect Hong Kong Team Building Activities




Growth Engines

SEA Performance

124,000 pax M&lI arrivals
« 24,000 received Hong Kong Rewards

MIC = Mega FAM Tradz & corporate Events MICE Trade Shows Great Fortune Hong Kong
First hand experienti=! Programme updates and Business networking Customised temple
itinererics destination highlights programs for Thailand

Continuous efforts to pursue M&l arrivals through

targeted outreach and enhanced experiences
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