


MARKET PERFORMANCE
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MARKET PERFORMANCE
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Source: Immigration Department, Cirium
Note: Provisional figures for Feb’24 based on arrivals by Nationality
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MARKET PERFORMANCE

2023 TOTAL
ARRIVALS

GERMANY
107X

(47% recovery)
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(2018 LOS at 3.5 nights)

Source: Immigration Department, Cirium

Note: Provisional figures for Feb’24 based on arrivals by Nationality
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MAIN PURPOSE OF VISIT

UK FRANCE

Overnight visitors

63K

FY 2023
<70 Fecovery)

Overnight visitors

167K

FY 2023
(37% recovery)
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Source: HKTB Departing Visitor Survey (DVS)
Note: Others include health/ medical care, banking/ personal investment, study/ examination/ education/ training (non-business)
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AIR CAPACITY RECOVERY

Seat Capacity Recovery
Q1 2024 vs 2018

Manchester abr. . }A’nlgr\:‘\\l

105%
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PAN EUROPE OUTLOOK

ECONOMIC CONSUMER
POLITICAL SENTIVIENT
«  On-going conflicts in * 0.8% GDP_grou - Confidence rizinp
Ukraine and Middle East 2% and 1.5% in 2025 ) |
impacting on air capacitv : : * Spenuing to increase,
and flight 25 * Inflation halvin V@Ver backed by strong labour
market

* Upcoming US and UK ‘\"@éal\x/la‘g§growth

elections may im7oct
tramnag reiations

m‘
v

» Holidays are top of
mind for consumers

Despite uncertainty, signs of healthy recovery

Sources: Ipsos Report, European Commision Winter 2024 Forecast, Trading Economics, Centre for European Reform



https://www.ipsos.com/en/january-2024-consumer-confidence-continues-rise-europe
https://economy-finance.ec.europa.eu/economic-forecast-and-surveys/economic-forecasts/winter-2024-economic-forecast-delayed-rebound-growth-amid-faster-easing-inflation_en
https://tradingeconomics.com/euro-area/consumer-confidence#:~:text=The%20Consumer%20ESI%20measures%20consumer,neutrality%20and%20100%20extreme%20confidence.&text=Unrevised%20in%20January-,The%20consumer%20confidence%20indicator%20in%20the%20Euro%20Area%20fell%20by,in%20line%20with%20preliminary%20estimates.
https://www.cer.eu/insights/europe-and-us-election-hope-best-prepare-worst

TRAVEL & TRADE OUTLOOK

7 Promising outlook ¥~ cu24

@ Intzrat'cret: --2'%%2 avove 2019 levels

& Soia Pacific:  +9% versus pre-COVID levels

L' 4

a Hong Kong: Continual recovery to pre-COVID levels

Source: UNWTO, PATA



STRATIC DIRECTIONS
yr

o BRAND:

» Create de<tinauon preference and stimulate
cunsumer demand

e CONVERS!~:::

» Foster Hong Kong and Multi-Destination through
Win-win partnerships
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INSPIRE
& ENGAGE

Core Experiences
e (CrzgLvutdoors

« Gastronomy & Mightafe
+ A"'S & Cudlture
 Neighbourhonr2s

Meoa Events

* Chinese New Year

« Arts Month

* Wine & Dine

 And More...
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@ Mainland China’s visa-free policy

wucal carriers and air
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INSPIRE & ENGAGE

AFFORDABLE
LUXURY
CAMPAIGN

¥-, media:
The Telegraph &
SKY TV

Volume Driver=:

T railfinders £150 saving on
E Hong Kong packages
Flightcentre : B S
DNATA 3 \“F X _ Call the sales centre and quote HKG 150
B oo

DRIVE CONVERSION



INSPIRE & ENGAGE

’%‘3""‘ france-t/

HONG KONG &

m-r- i
CAMPAIGN misterFly
LF3/MAIS0NS .—/2
Key Med:c “1/% /<~ MILES ATTACK
Yolurme Qrivers \
> CATHAY
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DRIVE CONVERSION



INSPIRE & ENGAGE

HELLO
Afemg Keng

Filigrane Pagoden und glidserne
Wolkenkratzer

Eine Stadt der Kontraste

> Hongkong

»Nach meiner Rundreise durch Hongkong fithle ich mich wic in einem faszinierenden

Wirbelwind aus Kultur, Kontrasten und einzigartigen Marmeladenglas-Mo-

e im Juli 2023

Inhaltsverzeichnis Hongkong: Zwischen Tradition und Moderne

Warum solite ich eine Rundreise durch Hongkong
unternehmen?

Die beste Reisezeit fir deine Hongkong Rundreise

Welche Highlights sind sehenswert auf deiner Rundroise
durch Hongkong?

GATEWAY TO
ASIA CAMPAIGN

Ke' nedia:
Neusta Group

Volume Drivere:

Journaway SALE S NEUHEITEN REISEZIELE THEMEN

BUCKETLIST

(@ Alle Bilder

Hongkong & Japan: Kung Fu et
meets Kawaii Culture! bu 2,309 €

journaway berge & meer

::_;,D'I.E'R

Touristik T CROUP

DRIVE CONVERSION






ANETTE WENDEL-MENKF : CHRISTOPHE MEGUEULLE
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