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MARKET PERFORMANCE

Total North America Arrivals

USA CANADA
884K 321K

2023 2023

(+48% vs 2023)



KEY PERFORMANCE INDICATOR

USA CANADA
Length of Stay (/v
Number of nights =24 +0.2 +J 2
Per-Capita Spending
Overnight visitors +$1.°RK +$1.9K
NN |
Shorning
NM25% N81%
Dining
N30% N59%




TRAVEL BEHAVIOUR

VISIT HK FOR...

13% 9% Fewer business visitors from US
(V7%pt vs 2018)

| 279 71\ EXALORATION

35%

19 14% E:ICDI? —\=
~

OPEN-AIR MARKETS ARTS & CULTURE

RN PLANG
Ladies' Market, West Kowloon
Temple Street Cultural District,
EXPERIENCE Old Town Central

Source: HKTB Departing Visitor Survey (DVS)



@ MULTI-DESTINATION

MULTI-DESTINATION FOR US/ CA VISITORS

HK + HK +
MAINLAND JP, TW, KR

(vs 2018 ~36-42%)  (vs201827-33%) (vs 2018 56-59%)

Competition intensified due to more direct air connections
between US/CA to key Asia destinations

Source: Immigration Department, HKTB Departing Visitor Survey (DVS)



MARKET OUTLOOK

North Y
Americans ECONOMIC MED.LA

- @ -\ 16 d-cutting continues
still

« Shrinking media landscape
Prioritizing
Trave! us

, GDP +2.3%* 5% {
Jobless 0 0 }
Rate 4% .6%
. o0

Inflation 3%

Note: *2024 GDP estimated
Source: Bureau of Economic Analysis, US Gov, Canada Gov



CONSUMER TREND

a ¥ P = g 9 i ; B ™~ ‘
Age is Just a Number “Set-jetting” cultural Curiosity
To prioritise spending on luxury travel Inspired from movif , & 'V "¢ Jra nme To seek authentic immersion & 'real’
experiences

" 3
¥
4 .
. |
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- ==
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The Rise of Solo Travel Spontaneous & Passion Travel Focus on Well-being
To tailor an itinerary to treat themselves For a once-in-a-lifetime travel experiences To be 'one with nature'

Jals .f\;?,



Seat Capacity Recovery Q3 2025 vs 2018 %%5 ' a}%g)

e
Ex :

% =N
97%

2 & BOSION
CX: from 14X to 17X weekly flights from Mar N i ﬁﬁ/ﬁ
HX: from 2X weekly to 1 daily flight from Mo "

&
_ san Erane €Y IS
-— |

F =

95% . ¥

C :n m «Xto 3X daily flights from May

Los Angeles Shicago
98% i

gradual ramp-up by CX & UA SEAT CAPACITY

Source: OAG / IATA
’ CX: to launch 4X weekly flights from Apr (G 20z ¥ QU 2013,

NEWNYorK:

US/CA > ML: 26%




STRATEGIC FOCUS

eNE

Bizcation,
affluent and adventurous
North American travellers

to maximise

PCS & LOS




PROGRAMMES

Partnerships & Collaborations

To tell compelling Hong Kong stories

Integrated Convra or s

Multi-Destination B2B

To target all travellers to Asia To support the travel trade in enhancing sales




THE AMAZING RACE (US)

HKTB helped facilitate the production of The Amazing Race in Hong
Kong, showcasing the city’s most iconic landmarks and hidden gems

RUIVEWN _
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E AMAZING RACE (US)

TRADE

SOCIAL MEDIA

TARGETED MARKETING

& HONG KONG
'—“é TOURISM BOARD

==

TRAVEL 74 LEADERS

Receive limited-time offers and bonus amenities with
‘Sample Travel Agency

Something Amazing Is Happ e Start Your
Adventure from

The Amazing Race Season 37 started their joumey in - 3§
dove into some of Hong Kong's unigue experiences anc §

Lantau Island, the Cantonese Opera and museums in V'
Bun Festival. That's just a faste of what Hong Kong has
Kong's highlights and special Amazing Hong Kong pack

W -THING AMA. G IS,
IN HON <ONG

)

ty .t modern life, Hang Kony
ur days wandering through a

weeping harbe from th

festivals. Hong Kong has it al.

Travel Advisor Login®  Trip Search O,

ALEXANDER+ROBERTS 800-221216

DESTINATIONS > SMALLGROUPTOURS >  SMALLSHIPS >  PRIVATETOURS > TAILORMADE > DEALS > BEFOREYOUGO >  ABOUTUS >

Discover Hong Kong (Default) @

4
¥ " aan

e -3
[ % Get set for The Amazing Race in Hong Kong?]

Exciting news, everyone s ! The Racers of the multi-Emmy-winning reality series, The Amazing
Race, were in Hong Kong, and the kick-off episode just aired last night! The show is known to take
participants on an epic trek around the worldég. As the first leg of the new season, Hong Kong saw
Racers facing a series of thrilling challenges at iconic landmarks such as The Big Buddha, the West
Kowloon Cultural District and Tin Hau Temple., ,Check out the highlights from the exciting episode
in the images below!

(=}

iscoverHongKong #AmazingRace #5eason37

finance

My Portfolio

News

PUBLICITY

Search for news, symbols or companies

Markets  Research  Personal Finance  Videos  Streaming Now

@ SSWITE

Hong Kong Takes Center Stage in CBS’s ‘The
Amazing Race’ Highly-Anticipated Season 37
Premiere

Business Wire
February 27, 2025 - 3 min read



PARTNERSHIP & COLLABORATION
Slos Vet AcTvATONS T oo warkeTnG
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Campaign Impressions

700M +

PUBLICITY SOCIAL MEDIA

S
CATHAY prcypic




PARTNERSHIP & COLLABORATION

0 ToRoNTO

P TORONTO STAR 4§

i
®

AAAAAAAAA

Scan the QR code for more
information and to enter the
contest during Summerlicious!

Savour gastronomical wonders at
the Hong Kong Wine & Dine
Festival

EXPERIENTIAL

[LINK IN BIO] Summerlicious is back
for another year of culinary

experiences - and this time, they're
dishing out someth...

Dine at Summerlicious

fara ~chanc~a #Aa win a FFrin

SOCIAL




AIRLINE COLLABORATIONS - NON-STOP

Instagnam

THE GLOBE AND MAIL*

HONG KONG

Get ready
for the unexpected

£ E»AXPERIENCE HONG KONG
T peess

SPONSOR CONTENT

The ultimate one-week getaway
guide to Hong Kong

. \
\ \ A

A" “an \da Cathay Pacific Hong Kong Airlines/

A b si-aity e DFW Launch United AirlineS
¢ AirCanada/United Airlines Hong - Stopover Deals e Consumer Events
Kong Race
* Co-branded Marketing * Bizcation

* BuzzFeed Campaign

» Experiential Marketing * Bizcation



AIRLINE COLLABORATIONS - ONE-STOP/MULTI

W

AIR CHINA
tf PRAE HT 4

- 0 8%7F h'S

~ L'NAE ".EnN

JAPAN AIRLINES

PEMIMET

C@D CHINA SOUTHERN

lew Miuici-destination

Product Launches Tactical Campaigns

Integrated Theme Promotions _ _
(Epicurean, Great Outdoors) Special Events Promotions



MULTI-DESTINATION: MAINLAND CHINA

5-city North America Road Show
15 — 30 September 2025

10-Day Grand China Odyssey: Bejing, Mac: e A, v Sk BAi
Hong Kong And Shenhen

gk S
3 AV EZ R~ IRE

e 4unicue moden forita ~o cifies of Ching - vsyng, Macao, Horg Kong & Shenzhen
least 4 UNFSCO We tage Si.. w wnina includng The Great Well the Forbidden City Ruins of St
F ol

China + Hong Kong Fa™™ -ip % VISA-FREE '**" ’
15—250ctnk 2 22 5 . . 1,499
usp $ AR 3

25MV-GB8D Greater Bay Area - Pearl River Gourmet 8-day Tour (Wednesday
arrival, minimum of 3 pax)

Mamland éhmu
&Hong Kong

Tactical Campaigns with TOs

Tour Code: 25MV-GBED

Trip Duration: 8 %
Departure Date: 03/26/2025, 04/02/2025 ...More

Trip Characteristics:

1.Wednesday arrival, minimum of 3 pax,valid period: 02Jan—30Jun,2025
(Invalid period : China Spring Festival on Jan28-Feb04, Qingming Festival

on Apr04-06 &Canton fair 15th Apr-5th May,2025)
2.Minimum of 3 pax,If 2pax would like to join in the tour, surcharge USD206 per CNTA ‘b HONG KONG
person EE" TOURISM BOARD

3.You can choose the options ( on last date ) Lo ——



MULTI-DESTINATION: NON-MAINLAND

Leveraging popularity of Japan, Korea, Thailand & Vietham

Partnerships with NTOs, airlines & TOs

J*’w, ~——

Kelsa a21252i8 Roval Scenic Asla Sigg /. araised Deparars LT i
elicsys

EARN ldmsmnnf:hma$|arnnhda‘ﬁ’(=nada]u? ¢ . ACTA e ’” € & = 2
147. [ g -

OREA sE;,""’;’””g’c"'; KTl COMMISSION
HONG KONG |

by “Paver
Spectts Y2 WO CITES
ATaleiof Two Cities S ONE CULINARY JOURNEY

Hong Kong & Seoul

: KORE” ~ SKr ‘15 Days(l. hts, tkage v
7 Days 6 Nights S )
Fom$1420 igi::anm w141 26,Sep15,00 1,0 Nov Sgoul Hong Kong e pox
q 1 Days 7 Nights Ll
. ::::.;;:;ma .'::‘iun'!v‘ ’ .-'pﬂ?:nml Deparare 10728, 11/11, 11/24/2024 3200/9"
« Gyeongju UNE tes. «an Mo Temple - r ane
« Hanbok Experi 1 Gyeongbokgung  » Michelin-starred dim sum maal

Palace Hong Kang to Macau (By Ferry)
Seoul DMZ (with .. Tunnol Experience) + Ruins of S Pau

T Pt b (o Mistf i Sivel 2 Samado S
Seoul Night M: four . Sq ﬁ —-l-—

* Ioju lland o Bu ol By Ain) Wil ternational air tickets and airport taxes % Free stay for 15 days on return trip

« Seoul to Jeju Island (By Air)

Book through your travel agent or call : = VISIE A
igh y ag | maess vEgEEH_ AS\ANAAIRLINES G]T KI5 bm

Tel: 604-821-1688 / Toll Free: 1-866-388-1188 g 7
=]

www.asiaskyholidays.com i




CONVERSION-DRIVEN OTA &

GDS CAMPAIGNS

TRAVEIZOO

“Fuse Tradition &
Modernity in Hong Kong

HOTF

A journey beyond

—_ BEE" = @6 L ol
CHINA 4 '
605 54,998 SULEGE ot . ~ S —
4 : B, S g | : - P e e ows
aireiand ¢ 7 QOO o e, A ' . b
V4 CAD k % L o

From

10 Hotel

Book now and get 10% off (applicable for non
refundable reservations. A 5 days in advance

reservation is needed) HKGHKG 27714

Discount Valid: Until Mar. 31 2025

Gateway Hotel

Amadeus

VISITFLORIDA  Save up to 40% off Florida hotels with Express Deals®. Use code FLORIDATS to take an EXTRA 15% OFF. T&C appl: Learn More

priceling’ Howls Cars  Fighis  Bundie+Save  Cruises  Experiences v enawyrio @ S0

Save big on your next hotel

A rigns  {h Bundiessae @ Cas gy Cruises

Q where to?
B 030312025 - 0310472025 27 siRoom

Totel with free cancallatic . nexiblty

Bookall of you atonce anc .ave upto $625

& stays ¢ Flights.

Sign in, save money

Save 10% on select properties with @ Rewards.

Sign in or register |



MARKET ACHIEVEMENT VIDEO HIGHLIGHTS
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THANK YOU

JAMES LA/ LLL YUEN KAN WONG
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