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SEA MARKET OUTLOOK

TOTAL

3M

A

35yrs old

47%

+41% (vs 2023)
97% (recovery vs 2018)
TARGETS

OVERNIGHT

2025
O\pa{}! \§\N7.0K

About 1K more
No significant change than pre pandemic

VISITED HONG KONG FOR

Theme Parks Dining
Open Air Markets Temple
Arts & Culture Greenery
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SEA MARKET OUTLOOK

Flight :z 5
Markets Economy Political Travel RA VERY

Philippines Robust Growth Stable 129%
Thailand Slow Growth 95% 212%
Singapore 77% 4L2%

a 73% 91%

IMoMesia SISEREICIOWIAN ~ stoble Sk 76%

Vietnam Robust Growth Stable VA 100% 177%
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MARKET PERFORMANCE

Philippines Arrivals

OVERNIGHT

1.02M

85% Share

+55% (vs 2023) | 129% (reqo

1.2M

FIRST TIMFP " Th..GET SEGMENT VISITED HONG KONG FOR

'Fl;helr(ne
38% |Gen MZ | @RS

+6% pt (vs 2018) 61% Arts & Culture

SPEND

$6.4K

40% on Shopping

MULTI DESTINATION

63%

+11% pt (vs 2018)
Macao
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MARKET PERFORMANCE

Thailand Arrivals

OVERNIGHT SPEND FIRST TINER

522K 460K “CW 279,

+18% (vs2023) 882750 e Higher than average
93% (recovery vs 2018) v A Ol3 40% on shopping +8% pt (vs 2018)

Aps - = w

TARGET SFE 40 "SI, _oHONG KONG FOR MULTIDESTINATION

Theme Parks Open Air Markets 350/0

Greenery

Gen MZ Temple Arts & Culture 5% pt (vs 2018)

04% Fly Direct
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MARKET PERFORMANCE

Singapore Arrivals

OVERNIGHT SPEND

466K 379K ORI 1

+33% (vs 2023) Higher than average
87% (recovery vs 2018) v 8 % The e Equal spend - accommodation and shopping

P2 e ————— ]

T4 PGET SEC..eNT VISITED HONG KONG FOR MULTIDESTINATION

Muilti- Business 0
1 1 0/0 Generation 20% EZ vs/2?18>

Even distribution Dining
+2%pt (vs2018) | across age groups Arts & Culture MainlandiChina

FIRST TIMER
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MARKET PERFORMANCE

Malaysia Arrivals

OVERNIGHT SPEND

406K 33 $5.8K

+50% (vs2023) | 75% (recovei @ N 7. % Share 32% on Shopping

VISITED HONG KONG FOR MULTIDESTINATION

FIRST TIMFP Tr RGET 3EC...eNT

Multi- Open Air Markets | 709/,

199, | Generation | Dining 5ot (o0

Even distribution =
-2% pt (vs 2018) across age groups BUSIneSS Mainland China
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MARKET PERFORMANCE

Indonesia Arrivals

OVERNIGHT SPEND FIRST TINER

367K 291K /4K (37%

85% (recovery vs2018) v 7% Thin 40% on shopping 10% pt (vs 2018)

TARGET SFE 40 VISITED HONG KONG FOR MULTIDESTINATION

Multi- Theme Parks
Generation 0% 76%

Even distribution across AR L ELIUE +49% pt (vs 2018)
age groups, family travel Dining

Macao
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MARKET PERFORMANCE

Vietnam Arrivals

OVERNIGHT SPEND

48K 24 $8.9K

Higher than average
+51% (against 2023) | 91% _ 91% Share Accommodation

FIRST TIMFP ' TA GE. oEGMENT VISITED HONG KONG FOR MULTI DESTINATION

47% |Gen MZ | Business | 28%

+15% pt (vs 2018) 03% 28%
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SUMMARY

Political S d %025
Staoble|e>|<c(::e§t Thailand nggganﬁﬂﬁav\ heme Larkg, S

Open Air Markets, Dining

\SM Arts & Culture,
é(K \‘/‘ O“R Ta rg ets Greenery

thin SEA Gen MZ, Multi-Generation
ess optimistic for Thailand
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Ev v%edia

sumption
» Shopper-tainment

» Widespread
adoption for Al

TRENDS

PAYMENT

» Contactless, Online
» Mobile wallets

» Buy Now Pay Later

LIFESTYLE

» Flourishing Asian
food and bar scene

* Travel for music,
entertainment
and culinary
experiences

TRAVEL

» Wellness, Healing,
Fitness

» Slow and Immersive
* Multi-Generation
« Multi-Destination
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Indonesia JAN
Thailand JAN
Singapore JAN
Ph ip in

PEAK TRAVEL PERIOD

(Colored barsrepresent peak periods)

JUN - JUL

MAR - MAY

%) JUN

MAR - MAY

OCT -DEC

NOV - DEC

OCT -DEC
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Target both
Peak...

Multi-Generation
Family Travel
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...and Non-Peak
Travel Periods

Millennials
Gen /
Interest Groups Travel




MOVING INT

2025
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MARKET PRIORITISATION

ROBUST GROWTH HIGH POTENTIAL EMERGING

Philippines  Indonesic >inyapore  Vietnam
Th=1900 Malaysia

Sustain Penetrate market Innovate and

Build
mon 2r ' m including secondary cities differentiate

awareness
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Muslim Travel Segment,
Spiritual Tourism,
Ramp up Vietnam
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Ramp n% Q‘ - ong S
K¥ ments

Leverage partners with establishead
Muslim centric databases
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*

ALWAYS ON INITIATIVES

trip€ L <O
*hena SR Tt

FBNGONG

rtalol Tolry

HONG KONG - MACAU - SHENZHEN

FPING

» _Yakanan Halal
Di Hong Kong

Q'”‘l

ML T

13 HBést Halal Food Pléces Near
you in Hong Kong
@ oo

1| 05, Feb, 2018

Media and Trade Co-op
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NEW INITIATIVES

malaysia P
avines

>

CATHAY PACIFIC
Garuda Indonesia

Engage Muslim community through
in-market events and KOL led tours
with agents

Creative partnership
with lifestyle brands

Muslim-centric campaigns
with Airlines



SPIRITUAL

TOURISM
- RISM
w{m@’@@“

Claim top Mutelu destination



SOUTHEAST ASIA TOURISM OVERVIEW 2025

ALWAYS ON INITIATIVES

wl T 21:56 e

er ] Translation Available v

\gapore Friends Following For You Q

John & Lulu's “Mutelu" Journey in Hong Kong
.

D9KU&AAWIYANIavAY

€ rwunemennacvs:a

AWSN AULVAY = ) = St . : LuluThe P‘gg\/
- ' at TITF

41 osuguriouish 11 aduguriauiarih discoverhongkong

i Tmamaanlulasiioio “vavuuazgg

Yy fdeans” TuiEnaniuuuininuas N o/ i i | Thaislove tremdy and
L) : 7 ‘ cute characters
000 ~ o I i oY% : ‘ or Thai designer
i \ partnerships

3 'S Fo 'm nay
] : VECIEERG! Mobile Fortune
In-Market Events Trade Co-op Wallpaper
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NEW INITIATIVES

Wo rfu kagece swa  iian

2 % fumes

EN)
Avslaminmisiy

-

UGC Marketing (Testimonials)
throughagents’ co-op

Continue to modernize Mutelu in HK with trendy Profile HK temples through
partnerships such as Lifestyle/ Toys partnership cinematic partnerships (Drama / Movie)




Levelup awareness
of tourism offerings
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ALWAYS ON INITIATIVES

YT
CHUY‘ET W ERALA-AN Y
)

vieyjetpir.e~~ l

. Qe . THAM Q! A d
VietnamAirlines 24 990 000

e i Wl “.( -‘ Dé .‘ : :
‘_’a 2 & PR e -/ AL s B 3’7%?@“ < TAP19 Pt THU NAW 29/08/2024

Zhi7 D3 Anison

4 o
Mediaand Trade Fams Airline Co-ops TV Production Co-ops

Agents Co-ops
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NEW INITIATIVES

Vietnamese actress Y
5M followers on social media. W/

>, Khoai Lang Thang / Food & Travel «
Chao witng

Tan Dai Su Traveloka
NINH DUONG \} P
LANNGOC ks £

e tarpovver Travel Vlogger Luxury Fashion
to build affinity Co-ops Media Co-ops
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Multi- Generation
Travellers
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GROWTH SEGMENTS

THE NEXT POTENTIAL

GEN MZ

» /5% of ASEAN population by 2030
* Nextbig consumer force
e Techsavvyand setting pace
for pop culture & trends
* Travellingisa lifestyle choice




GEN MZ

WHO

* High positive SOV on social media

* Constantly in search of trends

* Seekauthenticandcreat v ¢ r*e, 1

e Drawntorcir~.ae 1c 2 fraye ¢ ~ destination

W HEN

» Longweekends

* Non-school holidays
+ Off peak season

HOW
Authentic showcase of trendy tourism
offeringsin Hong Kong
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(%)

| A g
" ULTIMATE
=y GUIDE

el bch
“HONGKONG

Q155K

Ultimate Guide: Things to do...  Hong Kong Food triplh ..
@ digital.nom... @ curiousty.ni..

HONG KONG
i

$ OCIAL TRAILBLAZING

Social trends are
the way toinspire
my next travel plan

VINTAGE VOYAGING

Where adventures meet
the charms of Hong
Kong'syesteryear

THE PATH LESS-TRAVELLED

Aninvitation toventure
pbeyond and experience
the thrill of discovery

GASTRO GLOBETROTTING

Every bite and sip tells
a story of HongKong's
culture & passion




SOUTHEAST ASIA TOURISM OVERVIEW 2025

GROWTH SEGMENTS

THE NEXT POTENTIAL

MULTISEN F A 'E'".
*» Pc3 (:nder _aend
Mo 2 than 20% increase
* Seekvariety to cater to age range
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MULTI-GEN TRAVEL

WHO

* Millennials lead the planning, influenced by Gen AZ

* Accessibility and ease are key considerations -
Baby Boomers

e 1-2annual trips with wide variety of offerings

WHEN
» School Holidays
* Peak Travel Period

HOV
+ Shouwcase variety and diverse offerings in Hong Kong
» Fussfree packages



MULTI-GEN TRAVEL

MAXIMIZE VISIBILITY THROUGH MEDIA
* Variety of Hong Kong offers
* Practical tips for travelling with senir s and ch .d. =r
* Presentedthrough
= Con' Latoe aticm ane a L iification through
N uecer
= Fomily-friendly media fams
= Variety / Travel shows media coop

TRADE INITIATIVES
* Co-develop family-friendly itineraries and experiences
* Highlight occasions to celebrate family milestones

* Family and Group travel discounts/promos
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‘Wellness, Culinar
-and Multi-Destination







TravemS&€ason:
Winter - Spring (Nov - May)

Create awareness on
wellness, nature, sports themed experiences
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WELLNESS TOURISM

KC & /AEDI+ RELATIONS BRAND COLLABORATIONS
* KOL-led fitnessretreats * Leveragein-market fitness groups
* GO & Wellness Sensory Media Fam + Awareness and Attendance

building for mega events
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Trav el g
All'year round. Food is everyone’'s love language
e

Uphold Hong Kong as
the trending culinary destination all year round.
From hyperlocal to Michelin Fine Dining.
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CULINARY TOURISM

Consumer

Makan & Shopnlng
persama Chef Mel Daap,
202

MEDIA®" D . ASE MEGA EVENTS CELEBRITY CHEF-LED FOOD TOUR
* \ Pro_ra.s » Hong Kong Wine and Dine * Trade Co-op to
Foodie KOL Co-op Festival media fam drive conversion
* In-market event showcase  Curateditinerary for

» Media and KOL Co-op different themes & markets



DESTINATION
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STOPOVER PROMOTION

e W B Singapore Airlines Travel Agents and OTAs
* Stop over before/after long haul * Flybeyond Singapore Position Hong Kong
or North Asia destinations toHong Kong as hub to Greater Bay Area

* Price promo to swing consumers to Hong Kong * Indonesia and Malaysia
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: G L, J

e = A%

?Hong Ko ng Wjﬁ ‘
TheWorld's™ =
Meeting Place
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ALWAYS ON INITIATIVES

SEA M&I Arrivals

234K

—211g Kong Rewards!
> 500 groups of 25,000 pax
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ALWAYS ON INITIATIVES

Q—,M“u‘)
PHILIPPINE

RETAILERS
=== ASSOCIATION

v
)

.4V A,
A BEA
APLI

ASOSIASI PENJUAL LANGSUNG INDONESIA

. . Corporates & Agents
MICE Fams Trade Associations IT&CM Asia Engagements
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MICE 8 KEY FOCUS SECTOR

Leverage Right-to-Win sectors to establisn MICE hub status

Arts & Culture Legal &Dispute Trading & Logistics
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'/ t Groups

. ] e 1) |
|

3

Muslim Travel Segment, GenMZ & : Wellness, Culinary - HongKong
Spiritual Tourism, Multi- Generation and Multi-Destination . The World's
Ramp up Vietnam Travellers . Meeting Place
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